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Research report due soon
   North Dakota Tourism has received 
the first draft of its bi-annual Domestic 
Visitors Profile, conducted by Longwoods 
International. The research was a focus 
of a recent strategic planning session, 
held June 16 and attended by staff from 
the Tourism Division, Odney Advertising 
and Longwoods.
   The complete Visitor Study will be 
made available to partners via the In-
dustry section of NDtourism.com. 
   Other reports that will be made avail-
able this summer include the Statistics 
Canada report on Canadian Visitation to 
North Dakota and the Tourism Satellite 
Account (economic impact) from IHS 
Global Insight.
   Highlights from the research include:

   If you have packages, events or special rates to promote, you may wish to
consider Facebook. North Dakota Tourism recently invested in two weeks of 
online advertising with Facebook, the social networking site.  The total
investment was $2,344.40, which bought five ads running 14 days (the cost 
per ad was roughly $30 a day). Facebook allowed ND Tourism to target specific states and 
provinces with each ad – directing users to either the NDtourism.com site or to the Travel 
North Dakota fan page on Facebook.  The campaign generated 11.1 million impressions and 
3,261,133 unique impressions with 4,341 click-throughs.

 Growth in the total size of North 
Dakota’s travel market – up 2% from 
2006 (the U.S. overnight market has 
shrunk 11% since 2006)
 North Dakota’s regional
marketshare has exceeded its year 
2000 highpoint and is now at 6.7%
 Business-pleasure trips increased 
3%
 Minnesota continues to be the 
largest non-resident state origin for 
visitors, followed by Montana and 
South Dakota
 The Internet was the number-one 
information source used for trip
planning, including NDtourism.com

 Job Service North Dakota is
reporting growth in 2008’s
hospitality and leisure job sector.  
Employment has increased 2.1% with a 
7.6% increase in wages. This is
on-track with North Dakota’s overall 
job growth of 2.6% in 2008 and an 
8.7% growth in wages.

Easier State Sales Tax Service for 
Canadians: Canadian visitors can 
now request refunds of state sales 
tax online. A new e-file method 
offered by the ND Tax Department 
allows Canadians to submit and 
track their refund online while 
cutting down on the expensive and 
longer paper-process. Help spread 
the word to our Canadian visitors 
by linking this site to your Web site 
and including in mailings.
www.nd.gov/tax/salesanduse/can-
refund/ 
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Society grant funds are available
   The 2009 North Dakota Legislative 
Assembly authorized $504,500 to the 
State Historical Society of North Dakota 
(SHSND) for the Cultural Heritage Grant 
Program.
   The Cultural Heritage Grant Program has 
been administered by the SHSND since 
it was first created in 2003 and provides 
grant funding for local museums and
historical societies.  
   The 2009-11 biennium will have two 
grant rounds and the Society is
obligating up to $300,000 for the first 
grant round. Grant applications for those 
funds are due August 14. The 2010
announcement of available funds will be 
made in February 2010.  
   Interested organizations with projects 
they wish to be considered for an award 
should thoroughly read the guidelines and 
submit an application to the SHSND
before August 14. The completed
application must be accepted (not
postmarked) by the SHSND by 5 p.m. on 
August 14. 
 Funding priority will be given to disaster 
planning and preparedness projects and 

archival supply purchase grants. Recent 
weather-related emergencies throughout 
North Dakota have proven it vital to have 
disaster preparedness plans, as well as 
implement disaster preventing measures. 
Proper archival storage is important in 
maintaining the photos, documents and 
collections of local museums and
historical societies. The purchase of ar-
chival storage materials can be an added 
expense to an already stretched budget of 
a local museum. In an effort to alleviate 
the added expense, the SHSND has a new 
category of funding for the purchase of 
archival storage material.  
   Also available through the Cultural Heri-
tage Fund program are Heritage
Training Scholarships and the North 
Dakota Museum Assessment Program 

(NDMAP).  
   Heritage Training Scholarships are
available to local and county society staff 
members until the fund is exhausted.  
   NDMAP grants provide county historical 
societies an opportunity to do an in-depth 
review of their organization, develop
long-range plans and complete a project. 
The SHSND has obligated $40,000 for the 
NDMAP grants and will award up to four 
organizations a $10,000 grant. The
deadline for the 2009-11 NDMAP
applications is September 4, 2009.
   The Cultural Heritage Grant application 
is available on the SHSND’s Web site at 
www.history.nd.gov  or can be requested 
by contacting the SHSND’s Grants and 
Contracts Officer Amy Munson at 701-328-
3573 or email at amunson@nd.gov.

Zimmerman attends OWAA conference
   Interest in hunting, fishing, boating and cycling 
in North Dakota remains high among members 
of the Outdoor Writers Association of America, as 
evidenced at the recent conference in Grand Rapids, 
Mich. Mark Zimmerman, outdoor recreation promo-
tions for North Dakota Tourism, hosted a booth at 
the conference and visited with freelance writers, 
photographers and videographers about possible 
story and show ideas in North Dakota.
   OWAA members are aware of the great fishing
opportunities on the Missouri River, Red River, Devils 
Lake and Lake Sakakawea. They also are aware of 
the impact the winter weather has had on upland 
bird and waterfowl populations and potential for the 
fall hunting season and are looking for stories on 
fall pheasant and waterfowl hunts. Although limited, 
there is increasing interest in story ideas about 
birding, mountain biking and road cycling as well as 
other outdoor recreational opportunities. 
   If your business or community would like to be 
involved in hosting OWAA members planning trips to 
North Dakota, please contact Zimmerman at
328-2509 or by e-mail at mzimmerman@nd.gov. 

   North Dakota Tourism Group Travel joined Shebby Lee Tours in hosting a 
“West Dakota” FAM tour, June 4-6, 2009.
   This group consisted of five tour operators that are co-owners in the
Travel Alliance Partner LLC. The TAP organization offers more than 90 tours 
throughout the world as guaranteed departures and the “West Dakota” 
tour is featured as a guaranteed departure and will run with one person or 
50 ... Guaranteed.   
   North Dakota attractions and accommodations featured in the West
Dakota Tour are Theodore Roosevelt National Park, Medora Musical,
Badlands Motel, Knife River Indian Villages National Historic Site, Lewis 
and Clark Interpretive Center and Fort Mandan, Lewis and Clark Riverboat, 
Fort Abraham Lincoln State Park and Custer House, Country Inn and Suites 
and Sitting Bull Burial State Historic Site.

West Dakota group FAM a success

Felchle, Leach attend TAP conference
   North Dakota Tourism Group Travel attended the Travel Alliance Partners 
LLC conference in Rapid City, SD, May 31-June 3.
   Travel Alliance Partners LLC consists of 34 tour companies that have 
joined together to offer more than 80 guaranteed departures to more than 
90 locations within the USA, Canada and internationally. This invitation-only 
conference enabled Preferred Professional Travel Providers to meet with 
80% of the operators.  Invitations were extended to Stephanie Leach, Fargo-
Moorhead CVB and Deanne Felchle, North Dakota Tourism Group Travel.
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Rosebud Visitor Center is open
   Two weeks ago, it appeared the Rosebud Visitor Center in Valley City would be 
closed, a victim of this spring’s fl ooding. But the folks at Valley City defi ed the odds 
and the center is OPEN. There is currently a one-block detour to the visitor center, 
but offi cials are continuing to work hard at repairs and revitalization in the community. In fact, two 
new antique shops are opening this month!
Rosebud hours are Monday-Friday, 8 a.m.-5 p.m. and Saturday-Sunday, 10 a.m.-5 p.m.

Each month, the Tourism
Division Newsletter will feature 
technology  tips or best-practices 
for utilizing new tools and Web 2.0. Please 
share your success stories, or your  questions 
and suggestions, via e-mail to hlemoine@nd.
gov.

Tech Talk

The power of e-marketing
   Have you ever wondered if the updates you’re
making on NDtourism.com and your own Web site 
make any difference at all? Do you need a little
motivation to go the extra mile?
   Currently, North Dakota Tourism is asking for
updates for attractions, accommodations and events 
to include in the 2010 Travel Guide and also to 

maintain accuracy 
in online listings. 
What you may not 
know, is that your 
submissions via 
Partner Access also 
help drive content 
in our subscription-
based e-marketing 
program.
   North Dakota
Tourism has 
18,000-plus 
subscribers in 16 
e-marketing groups. 
The average “open 

rate” (the average number of people who open
e-marketing e-mails) in the world of e-marketing is 
19.6%. North Dakota Tourism’s open rate for the last 
two months was 24.75%. In June, we debuted the 
look of a new e-blast template. The new template 
allows for more pictures and puts even greater focus 
on upcoming events. Make sure that your event isn’t 
overlooked. Start inputting listings at www.ndtour-
ism.com/industry/partner-access/.
  Partner access also allows you to upload press 
releases which North Dakota Tourism will distribute 
to media and subscribers of our RSS feeds.
   Do those updates make a difference? Absolutely!  
The use of NDtourism.com for vacation planning 
doubled from 2006 to 2008. And the use of the 
Internet for planning a trip to North Dakota grew 
four-times faster than the national average in that 
time span. When you list events and press releases 
at NDtourism.com, we “e-blast” that information with 
links to your own Web site. Make sure you’re taking 
advantage of opportunities to bring you more
business.

Center is open
the Rosebud Visitor Center in Valley City would be 
fl ooding. But the folks at Valley City defi ed the odds 
is currently a one-block detour to the visitor center, 

but offi cials are continuing to work hard at repairs and revitalization in the community. In fact, two 
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In the News
(Go to the links below each item for a complete 
news release)

North Dakota Tourism in the news in June
  June 1: With the arrival of summer,
travelers to North Dakota have to ask
themselves a question - not “What can I do?” 
but “When can I stop?” There is no end to the activities that await guests 
in early June. http://www.ndtourism.com/smartmail/news-releases/de-
tail.asp?newsID=306
   June 2: It’s said that father knows best. If that’s true, then give dad 
what he wants for Fathers’ Day this year, or suggest one or more of 
these 10 unique ways to let dad know you still enjoy spending time 
with him. http://www.ndtourism.com/smartmail/news-releases/detail.
asp?newsID=307
   June 15: Finding something to do in North Dakota in late June will be 
easy, regardless of your interpretation of fun. http://www.ndtourism.
com/smartmail/news-releases/detail.asp?newsID=310

but “When can I stop?” There is no end to the activities that await guests 

June 2009

   The longer a visitor stays the better it is for the economy of a city, county 
and state. The best way to keep a visitors around is with great service and 
communication. The average daily spend of one visitor is $207. Multiply this 
by family members and more days and you’ve got great economic impact. 
Ways to boost service and communication methods:
1. Hospitality Training
   North Dakota Tourism now offers its hospitality training program online at: 
www.ndtourism.com/industry/hospitality-training-program/. This 75-minute 
program is available in chapters so it may be watched and completed in 
shorter time spans. For managers, it’s a great way to educate employees on 
the importance of tourism and the impact they have with travelers.
2. Communication
   Almost 50% of North Dakota vacation planning is done online. Invest in 
updating your Web site and the portals to information about you. Have you:
 Gotten your 2009 (or even 2010) dates, rates and information
updated?
 Submitted fresh information and/or photos via NDtourism.com Partner 
Access?
 Started an online photo gallery?
 Uploaded videos to YouTube?
 Offered free Internet access at your accommodation or attraction? When 
visitors log on, redirect them to NDtourism.com – this is a great way to get 
visitors thinking about regional things to do.
 Educated residents in your community about fun things to see and do 
near you.  North Dakota has a lot going on. The best way to make vacation 
recommendations is to ask visitors what they are interested in. From
adventure to zoos we have options. Visit www.ndtourism.com/whatdo/ to 
learn more.

Get ’em there ... keep ’em there
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Grassland as far as the eye can see

Kelly Helbling of Mandan was the only person to correctly place me at Sodbusters Days in Fort 
Ransom last month. This month, the sign says it all. Grass as far as the eye can see, and a 
man. Where am I? Send your  answers to jpursley@nd.gov by July 25. In the event of a tie, a 
drawing will be held to determine who receives the North Dakota item.

Where Am I?North Dakota
invites Conan
to visit state

   The Tonight Show with Conan 
O’Brien recently poked fun at North 
Dakota’s reported $1.3 billion
budget surplus. In the skit, Conan 
goes “live” to an actor, reportedly 
North Dakota’s budget manager, 
standing in Walsh County. The 
“budget manager’s” mysterious 
answers to questions cause Conan 
O’Brien to theorize that the budget 
surplus comes from murdering 
visitors and stealing their money. 
Watch the skit at: http://www.hulu.
com/watch/77689/the-tonight-
show-with-conan-obrien-north-da-
kotas-budget-surplus 

   Since North Dakotans are pretty 
proud about the budget surplus, 
and have a good sense of humor, 
both North Dakota Tourism and the 
Governor’s Office mobilized efforts 
to invite Conan O’Brien and the 
Tonight Show to the Peace Garden 
State. In the pitch, a letter (pack-
aged on a bed of hay, in a wallet) 
invites O’Brien to “Search for the 
Surplus.” So far, we haven’t heard 
back from the Tonight Show – but 
the offer is always open!

Pitch made to get Conan O’Brien to 
come visit North Dakota and look 
for the surplus.

North Dakota in national media spotlight
   The Tonight Show isn’t the only national media North Dakota has gotten lately. In the last month, 
there have been articles on North Dakota’s economy in Forbes, Business Week and TIME. CNN has 
done online reports. You can link to these stories from the Travel North Dakota fan page on
Facebook, North Dakota’s Twitter feed and the North Dakota Ambassadors news feed.
www.experience.nd.gov/communications/latestnews/

Use Partner Access and you could win a trip to Jamaica
   For the third year, North Dakota Tourism’s investment in 
Saskatchewan television advertising has earned it a trip
invitation from CTV Television Inc. As a state agency,
Tourism cannot accept the invitation but it CAN offer it to  
industry partners. This year, partners who enter and update 
their events, accommodations, attractions and packages 
through NDtourism.com partner access will be entered into 
the drawing for a trip for two to Gran Bahia Principe Resort 
in Jamaica, February 20-28. The winner will be responsible 
for their travel to Saskatchewan, but their flights to Jamaica and 7-night all-inclusive resort stay is 
included. The winner for this prize will be drawn at the fall Stakeholders Meeting, hosted by North 
Dakota Tourism at a date to be announced.
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   Members of the North Dakota Tourism team recently ventured around most of Lake
Sakakawea and the North Unit of Theodore Roosevelt National Park on a two-day 
familiarization tour. With water levels up and a number of resorts re-opened and/or revitalized, 
the big lake was this year’s choice for the annual travel-and-learn trip by tourism staff.
   June 23 stops included Garrison Dam National Fish Hatchery, Garrison Dam and Power 
Plant, new Riverdale High Lodge, Sakakawea State Park, Hazen Bay, Beulah Bay, Lindemann 
Garage in Golden Valley, North Unit of TRNP and Watford City. June 24 stops included Tobacco 
Garden Bay, Earthlodge and Teepee Village at New Town, Crow Flies High Butte, Indian Hills 
Resort, Fort Stevenson State Park and the Firefighters Museum and shops in Garrison.
   Photos taken on the FAM will be used in blogs and Tourism promotional materials. To learn 
more about these attractions around Lake Sakakawea, bookmark our travel blog: http://leg-
endarynd.wordpress.com.

Summer FAM 2009: Lake Sakakawea
North Dakota Tourism staff at overlook in North Unit of Theodore Roosevelt National Park (from 
left): Mark Zimmerman, Tammy Backhaus, Tricia Miller, Scooter Pursley, Kim Schmidt, Fred Walker, 
Sara Otte Coleman, Heather LeMoine, Jessica Fretty.
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