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September 11 – MiND Annual 
Meeting – Minot 
October 8 – Stakeholders Meeting 
– Bismarck 
October 15 – F-M CVB How-To 
Event - Bismarck

Calendar
Put it on the ...
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“Most Affordable” - AAA
“Friendliest” - Cambridge University 

‘Be unconventional’
Advice taken from ESTO Conference 

   “Be unconventional and take risks.”
   That was one of the recommendations
to tourism officials attending the annual
Educational Seminar for Tourism
Organizations (ESTO) at Incline
Village, Nevada.
   General session speakers
touched on topics of the
economy, social media,
marketing in the 21st century
and bringing enthusiasm to
your workplace. Takeaways from
the conference included focus
on trends in travel with pets,
medical tourism and equestrian
programs; a directive that
businesses should be authentic
in use of social networks; the
best external brands grow from
strong internal brand characteristics;
and partnerships continue to be
important in everything from
funding to supporting niches.
   Attendees were encouraged to
 remember:
   “What is a luxury to one generation
becomes a necessity to the next.”
   “Do not sell products and services;
sell experiences and dreams.”
   “We can’t control most of our
circumstances but we can always control our response to them.”
   Fargo-Moorhead CVB CEO/President Cole Carley, F-M CVB Marketing Director Brian
Mattson, Tourism Division Director Sara Otte Coleman, Tourism Division Public and Media 
Relations Director Kim Schmidt and Tourism Division Marketing Director Heather LeMoine
represented North Dakota at the conference.

Ihla

Dean Ihla joins Tourism Division
   Dean Ihla is the newest member of the ND Tourism Division, 
coming aboard September 9 in the role of Tourism Development 
Manager. Ihla comes to the division from Valley City where he 
has directed the efforts of the Valley City Chamber and CVB for 
the past four years. Prior to working in Valley City, Ihla worked at 
Twin Oaks Resort and was the executive at the Bottineau
Chamber and CVB. He spent seven years marketing and
developing the Turtle Mountains area. “I’m thrilled to have the 
opportunity to work with our tourism partners across North Da-
kota,” Ihla said. “The expansion of tourism-related businesses is 
what’s needed in order to continue to grow our industry.”

Events needed
   North Dakota Tourism has begun 
collecting 2010 events for use on 
its Web site and in the travel guide.
   Please check NDtourism.com to 
see if your event is listed. If it is 
not, please contact Scooter Pursley 
or Tricia Miller for Partner Access 
instructions to add your event to 
the Web site.
   Events can be added at any time 
during the year, BUT don’t wait, the 
deadline for travel guide
consideration is October 2.

Each year, the ESTO awards banquet 
takes on a local theme with most
attendees participating. The Tourism 
staff, from left, Kim Schmidt, Sara Otte
Coleman and Heather LeMoine, joined 
the outdoor adventure theme and
promoted North Dakota as a golf
destination. The trio sported golf attire 
from top-ranked North Dakota courses 
and enjoyed touting North Dakota as the 
top state for golf participation and golf 
courses per capita.
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North Dakota Tourism’s Gloria Hedahl, 
far left on Old Yeller, and above right with 
Amy Krueger of Williston CVB, worked 
the booth for the Tourism Division at the 
Harley-Davidson show during the rally in 
Sturgis in August. They were joined by 
Tourism’s Scooter Pursley, left, in
handing out materials and answering 
questions from riders headed to North 
Dakota from the rally. 

Tourism takes on Sturgis

Gone with the Wind: Northwest out, Delta in at Bismarck Airport

   The affects of the merger between
Northwest Airlines and Delta Airlines are 
being seen in Bismarck, as the Bismarck 
Airport begins the transition to service by 
Delta.
   Delta aircraft are landing and taking off 

more frequently and the ticket counter now 
says Delta and sports the logo.
   Customers may begin booking through 
www.delta.com right away. Eventually www.
nwa.com Web site will be discontinued. The 
transition is expected to be complete early 

in 2010.
   Delta will continue service several times a 
day to Minneapolis/St. Paul and has added 
service to Salt Lake City.
   Northwest Airlines has served North
Dakota for nearly 80 years.

Stakeholders meeting October 8
   Mark your calendar for the annual
Tourism Division Stakeholders Meeting
October 8 at Century Center in Bismarck.
   The meeting marks the unveiling of the 
2010 media plan and cooperative adver-
tising efforts, and will feature important
information on research from the 2008 
visitor profile study and Tourism Satellite 
Account (economic impact).
   Any tourism partner can participate. 
Information discussed at this meeting can 
be helpful for CVBs, chambers and 
businesses planning their own
advertising buy and promotional efforts 
in 2010. RSVP your attendance to Tammy 
Backhaus at tbackhaus@nd.gov or call 
701-328-2526.

Travel bill gets Senate approval
   The Senate this week passed a bill 
authored by senators Byron Dorgan
(D-N.D.) and John Ensign (R-Nev.)
designed to boost international
tourism to the United States. The Travel 
Promotion Act, S. 1023, will create a 
nationally coordinated travel promotion 
campaign through a private-public
partnership that will seek to reverse the 
slide in tourism to the United States.
   “Tourism brings in billions of dollars 
to local economies and is a significant 
contributor to our country’s employment. 
This legislation will create new jobs and 
lead to a growth in the industry at a time 
when our country needs it the most,” 
Dorgan said. 
   Tourism is the second-largest
industry in North Dakota, following 

agriculture. “Our state knows first-hand 
about the economic benefits of
tourism,” Dorgan added.
   Tourism generates $1.3 trillion in
economic activity each year in the U.S. 
and supports 8.3 million direct
travel-related jobs. The average
overseas visitor puts about $4,500 into 
the economy, but in 2008, the U.S.
welcomed almost 650,000 fewer
overseas visitors than in 2000.
   The program will be funded by a
nominal $10 fee paid by foreign
travelers from Visa Waiver Program
countries and matching contributions 
from the travel industry.
   The bill now goes to the US House for 
approval.
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Rosebud Visitor Center is open
   Two weeks ago, it appeared the Rosebud Visitor Center in Valley City would be 
closed, a victim of this spring’s flooding. But the folks at Valley City defied the odds 
and the center is OPEN. There is currently a one-block detour to the visitor center, 
but officials are continuing to work hard at repairs and revitalization in the community. In fact, two 
new antique shops are opening this month!
Rosebud hours are Monday-Friday, 8 a.m.-5 p.m. and Saturday-Sunday, 10 a.m.-5 p.m.

Each month, the Tourism
Division Newsletter will feature 
technology  tips or best-practices 
for utilizing new tools and Web 2.0. Please 
share your success stories, or your  questions 
and suggestions, via e-mail to hlemoine@nd.
gov.

Tech Talk

Public and Media Relations Director Kim Schmidt 
manages Tourism Division’s fan pages on the social 
networking site, Facebook. Last week, Schmidt
attended a Facebook round-table at ESTO and
gathered information on putting Facebook to work 
for tourism organizations. Often, the mere idea of 
social networking and an interactive Web presence 
is too overwhelming and time consuming for a
business to even think about. Here are some tips on 
getting started.

What does it take to get started?
A staff person dedicated to the process. Create a 
plan, or strategy, to what you want to accomplish.  
Think of social media as a conversation. What do you 
want to talk about with your customers? If you plan 
to advertise on Facebook, set a budget.

Types of pages
There are three basic types of Facebook pages, the 
personal page, the fan page and the group page. Fan 
pages or group pages are specifically for
organizations. As you create your page, be sure to 
send a friend request to Kim Schmidt and become a 
fan of Travel North Dakota.

Creating your page
Choose which page is right for you and have a 
clear purpose for your page. In social media, it is 
extremely important to be authentic. Don’t portray 
yourself or your business as something you are not.  
Upload the information you want friends, fans and/or 
group members to have. Some suggestions include 
organization information, photos, videos, events and 
favorite pages. Invite people to join or “friend” you.

Keep the page update
Delegate someone to be responsible for monitoring 
your page(s) and engaging in this social
conversation. Make sure any negative comments 
are dealt with. (What’s your policy? Do you delete 
comments or do you respond to them personally or 
publicly?) It is recommended to update your page 
several times each week.

In the News
(Go to the links below each item for a complete 
news release)

North Dakota Tourism in the news
in August
  August 12: It’s starting to feel a lot like 
summer, so why not use this time to get in a 
little more R&R before school starts? We’ve 
got festivals and feeds, car shows and air shows, music and more. All 
you have to do is get there. http://www.ndtourism.com/smartmail/news-
releases/detail.asp?newsID=320
   August 14: Amateur photographers living in North Dakota have until 
September 10 to submit their photo entries for the sixth annual North 
Dakota Governor’s Photo Contest. Winning photographers will receive 
a $200 cash prize, double the previous years’ amount, and have their 
work featured in North Dakota Tourism’s marketing materials, along with 
even greater exposure through contest partner AAA. http://www.ndtour-
ism.com/smartmail/news-releases/detail.asp?newsID=321
   August 22: September in North Dakota is a lot like March, only in 
reverse. It starts out warm and green and comes to and end in a
kaleidoscope of colors under cool blue skies. The events of September 
are as varied as those fall colors. http://www.ndtourism.com/smart-
mail/news-releases/detail.asp?newsID=322

August 2009

Legendary Hospitality
   Last year, a study by Cambridge University noted North Dakota for
being the friendliest state in the U.S. We’ve recently learned that another 
study, called the “Geography of Personality” has listed North Dakota as 
being the most outgoing state. Our own research backs up the
Legendary qualities of North Dakota hospitality with travelers ranking 
our “warm, friendly people” significantly higher than the U.S. norm.
   Hospitality. In the world of customer service, delivery goes a long way.  
The 2008 Visitor Study (to be released next month by North Dakota 
Tourism) shows that past personal experience and advice from relatives/
friends are the Nos. 2 and 3 information sources used for trip planning.  
As another summer season comes to a close, give yourself a big pat 
on the back. Then think about ways to continually improve service and 
delivery.
   North Dakota Tourism has a Hospitality Training Program available, 
completely free of charge, both on DVD and easily accessible from the 
NDtourism.com Web site. There are nine chapters to the video program 
which can be watched whenever and wherever it works for employees.  
This program helps bring customer service to the next level and
customer service + happy customers = repeat business and referrals.
www.ndtourism.com/industry/hospitality-training-program/tourism-dvd/ 
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The CCC should have been a giveaway to last month’s location. Since everyone was turtle 
slow, we’ll try again. Where am I? Send your answers to jpursley@nd.gov by September 25. In 
the event of a tie, a drawing will be held to determine who receives the North Dakota item.

Where Am I?

“Hay-cations?”
   Still thinking about agri-tourism 
and applying for a nature-based 
agri-tourism APUC grant?
    Check out the recent
“hay-cation” story in the NY 
Times.  With the landscape of 
America changing, more are
looking to rediscover rural areas 
and learn more about farming 
and sustainable agriculture. A 
recent NY Times article shows 
one writer’s experience at a rural 
NY farm. 
www.nytimes.com/pages/dining/ 

   The North Dakota Agricultural
Products Utilization Commission (APUC) 
offers nature-based agri-tourism grants 
to qualified North Dakota businesses. 
These grants support advertising and 
marketing to attract visitors to a working 
farm or ranch, or any agricultural,
horticultural or agribusiness operation 
where they can enjoy, be educated or be 
involved in activities. 
   Examples of eligible projects include 
farm or ranch tours, hands-on chores, 
self-harvesting (u-pick) produce,
hunting or fishing operations, trail rides, 
bird watching, corn mazes and farmers 
markets.
   Grant applications to APUC are
reviewed quarterly. The next deadline is 
Oct. 1. Schneider encourages potential 
applicants to begin planning and collaborating 
now on grants to support activities for this fall, 
winter or next summer. For more information, 
contact John F. Schneider, APUC executive

APUC has agri-tourism grant money available

Red Trail Vineyard has received AOUC grants to help with 
past activities.

director, 701-328-5350 or jfschneider@nd.gov or 
visit www.businessnd.gov.

   The tourism industry has long 
pushed for schools to start after 
Labor Day.
   During the past several
legislative sessions, the
discussions centered around the 
economic benefits and often
ignored the social interests of 
such an endeavor.
   Julie Fedorchak – a
Department of Commerce
communicator, Bismarck Tribune 
columnist and mother of three 
– has started a grass roots push 
on Facebook to engage North 
Dakotans who would also like 
their school boards to consider 
starting school after labor day.
   With a cool and wet
summer, many parents are
especially frustrated this year 
with school in full swing during 
the best days of summer.
   To join this advocacy group 
you need to get a Facebook 
account and become a fan at 
www.facebook.com/pages/
Start-ND-School-after-Labor-
Day/124219552633?ref=nf – or 
search for the fan page “Start ND 
School after Labor Day.”

Push for later start
to school year takes 
case to on Facebook
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2 Nations Tour hosts Prairie Flavors FAM
   Tour operators from New York, Florida, South Carolina, Minnesota 
and Iowa were treated to the 2 Nations Tour’s Prairie Flavors Far and 
Wide Familiarization Tour, August 11-15.
   The trip included discoveries in north-central and eastern North
Dakota and Manitoba. Operators experienced German, Scandinavian 
and American Indian cultures at attractions and festivals in Grand 
Forks, Pembina, International Peace Garden, Rugby, Devils Lake, Fort 
Totten, Carrington and Cooperstown.   
   North Dakota Tourism Group Travel Marketing Director Deanne 
Felchle said the time spent showcasing attractions, festivals and
accommodations to group leaders and tour operators is very
beneficial and can result in new business.  Sandy Dobmeier, Greater 
Grand Forks CVB; Suzie Baisch, Devils Lake CVB; and Dondie
Sobolik, Rugby Chamber of Commerce, provided “extra special”
assistance to the FAM tour.    

Director’s Task Force
Transportation
Enhancement Projects
Transportation Enhancement (TE) 
projects are divided into three basic 
categories:  1) bikeway and pedestrian 
facilities, 2) environmental and
scenic, and 3) historic. Projects must be 
transportation-related activities that will 
strengthen the cultural, aesthetic, and 
environmental aspects of the
transportation system. All projects within 
the jurisdiction of a Metropolitan Plan-

ning Organization (MPO) need to be coordinated with the MPO. All 
projects must be submitted through one of the 13 major cities, or 
one of the counties, or the BIA. Application instructions and addi-
tional information about the TE program can be obtained at www.
dot.nd.gov or from NDDOT’s Local Government Division. Questions 
can be directed to Bennett Kubischta at bkubisch@nd.gov or 701-
328-3555.

North Dakota DOT offering two grant programs
Are you looking for help funding a hiking and 
biking trail near the Missouri River? Or in 
need of a boost to help with that
transportation-related activity in your
community? The North Dakota Department 
of Transportation is accepting applications 
for transportation enhancement (TE) and 
trail projects. Application deadline for both 
projects is 4 p.m., November 24.

Lewis & Clark Legacy
Trail Projects
A Lewis & Clark Legacy Trail is a trail 
where the user can walk where Lewis & 
Clark walked and see what Lewis & Clark 
saw. These trails are multi-use near the 
Missouri River throughout North Dakota.  
Trails accommodate a variety of users, 
including hikers, equestrians, mountain 
bicyclists, cross-country skiers, canoe/
kayak users, and in-line skaters. Pro-
posed trail types include: 
1) Mowed-grass trails, 2) Single-track 
trails, 3) Graded and gravel-surfaced trails, 4) Paved trails in 
higher use areas, and 5) Water trails (routes) with canoe/kayak 
landings. To be eligible for Lewis & Clark Legacy Trail funding, your 
project needs to be along the Missouri River corridor.  Generally, 
this corridor is defined as the area between the National Lewis & 
Clark Trail system of highways in North Dakota. For an application,
contact Bennett Kubischta at bkubisch@nd.gov or 701-328-3555.

North Country Trail awards presented
   The North Country Trail Association recognized local North 
Country Trail members at its annual conference Valley City.  
   Fort Ransom State Park Manager John Kwapinski and 
North Dakota State Trail and Byways Coordinator Kevin 
Stankiewicz were presented “Friend of the Trail” awards.
   Joseph Bruenjes was awarded the Rising Star Award. As 
part of an Eagle Scout project, Bruenjes’ project involved 
the for planning, development, flagging, construction and 
signing of a two-mile loop around Clausen Springs Lake for 
the Sheyenne River Valley Chapter in North Dakota. 
   Deb Koepplin was awarded the Chapter/Affiliate Honor 
Award which is given to volunteers who demonstrate loyalty, 
commitment and hard work.


