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Happy holdays from the staff at
 North Dakota Tourism.

Seasons Greetings

   New research has shown that 
North Dakota outpaced the
nation in tourism growth in
2008.
   North Dakota Governor John 
Hoeven joined ND Department
of Commerce Commissioner 
Shane Goettle, Tourism
Division Director Sara Otte
Coleman and Shane Norton
of IHS Global Insight to
announce the news
November 23 in
Fargo. Research
from IHS Global
Insight indicated
North Dakota’s

core tourism grew by 10.7 percent from 2006-2008, compared to
national growth of 8.1 percent.
   Another travel research firm, Longwoods International,
showed a 2.5 percent increase in the size of North Dakota’s
travel market (trips taken), whereas the size of the U.S. travel
market declined 0.4 percent since 2006.
   2008 was a banner year for Canadian travel to North
Dakota. Statistics Canada showed travel to North Dakota
by Canadians increased 32.1 percent since 2006.
   For these complete reports and more indicators
of North Dakota’s travel industry, visit
http://www.ndtourism.com/industry/research/ 

The national leader
North Dakota leads nation in tourism growth

Tourism Director Sara Otte Coleman addresses 
the media in Fargo, along with Gov. Hoeven, 
right, and Commerce Director Shane Goettle.

By the Numbers
n The U.S. Travel Association is calling 2009 
one of travel’s most challenging periods
(Page 2)
n A recent research study reveals that 78% of 
all U.S. leisure travelers participate in cultural 
and/or heritage activities while traveling. 
(Page 2)
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Legendary food
 
   There’s something about this time of year that makes 
your mouth water. It could be the baking of German and 
Scandinavian delicacies. It could be the fresh venison 
sticks in the office. Whatever it is, we take for granted how 
legendary North Dakota food can be.
   Chippers and pitchfork fondues might command most of 
the culinary attention given to North Dakota, but we can’t 
forget sought-after treats like kuchen, frybread, lefse and 
knoephla. Each year, North Dakota Tourism is contacted 
by culinary authors seeking recipes (and samples). Just 
google “North Dakota recipes” and you’ll delight in new 
ways to cook walleye, pheasant and hundreds of goodies. 
The North Dakota Wheat Commission has more than 300 
recipes on their website with ideas for breads, pasta, des-
serts and whole wheat fixins’.
   This year as you’re savoring your traditional fare, don’t be 
too humble thinking how delicious it is and special that
recipes here are still passed through generations and 
shared around tables in legendary North Dakota ways.

Challenging time
   The U.S. Travel Association is calling 2009 one of travel’s most 
challenging periods. There is uncertainty about economic
recovery, but key travel indicators are showing signs of welcomed 
improvement over the six months ahead. Travel demand and 
employment gains are ahead. The Travel Dashboard in December 
gives an overview of major industry indicators such as
employment and consumer confidence, hotel RevPAR, domestic 
air ticketing volume and transportation.

More Travel Reports

Cultural and heritage travel popular
   A recent research study reveals that 78% of all U.S. leisure 
travelers participate in cultural and/or heritage activities while 
traveling, translating to 118.3 million adults each year.  With 
cultural and heritage travelers spending an average of $994 per 
trip, they contribute more than $192 billion annually to the U.S. 
economy.

Rest Area Distribution Program
   Have you ever wondered what it takes to get your brochures 
into the state rest 
areas?
   Now is the time 
to ask questions!  
Any tourism partner 
wishing to 
participate in the 
Literature Rack 
Program for 2010 
needs to sign up
before the
deadline of
January 8. Please 
contact Tammy Backhaus for more details: 701-328-2526, 
tbackhaus@nd.gov. 

n North Dakota is the only state with a positively-performing 
RevPAR (revenue per available room)
n To date, North Dakota enplanements are up 4% over 2008
n Inquires are 28% higher than 2008
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Each month, the Tourism
Division Newsletter will feature 
technology  tips or best-practic-
es for utilizing new tools and Web 2.0. Please 
share your success stories, or your  questions 
and suggestions, via e-mail to hlemoine@
nd.gov.

Tech Talk

Mobile Marketing
   The mobile age is here. Cell phones, smart phones 
and net books have put an entire world at our
fingertips at all times. So how do companies and 
information-providers tap into the mobile marketing 
world? When is the right time? And how do you
strategize mobile marketing?

The Mobile Marketing World
   Blackberrys, iPhones, Palm Pilots … use of smart 
phones is on a rapid rise and mirrors a lot of ways 
people use their computers – e-mail, text, pay bills, 
look up directions, tweet; then there’s the bonus of
being able to take photos, listen to music and talk.
   What are the ways that companies are currently 
utilizing mobile marketing?
• Mobile-optimized Web sites
• Special offers (mobile coupons)
• Mobile promotions (text contests)

When is Mobile Right for You?
   Wondering if you need a mobile Web site? There’s no 
clear answer. Most marketers agree that if you have a 
piece of knowledge that your customers will want while 
on the go, then you should create a mobile site. Most 
Web site design providers can customize a mobile (or 
.mobi) site, and while there are some free providers 
online, as always: buyer beware.
   The timing is right for your organization to utilize 
mobile marketing (with special offers and promotions) 
if you have customers who prefer that format for
communication, and you have built a database to
support mobile optimization. 

Strategizing Mobile
Don’t think about mobile-optimizing your entire site, 
think only about the pieces that your users access 
while traveling. Attention spans are extremely short on 
mobile – so be concise. Mobile-media users are the 
ultimate multi-taskers.
   If you’re interested in building a database and 
promotions for mobile marketing, there are resources 
and tips online to tap into, including http://www.
mobilestorm.com/resources/digital-marketing-blog/
ten-tips-for-mobile-marketing/. 

   The 2010 Tourism Conference will
celebrate North Dakota’s unique
travel industry qualities. “Free
to Be ND:  Create,
Celebrate, Captivate”
encompasses the wealth of
strengths and opportunities
and encourages marketers
to deliver on legendary
North Dakota experiences.
   The 2010 Tourism Conference
takes place April 26-28 at the Holiday
Inn in Minot. Early bird registration is
due by April 1 and is $125 for the first
attendee and $115 for each registrant
from the same business.
   Keynote speakers booked for the
2010 conference include Jane Eckert,
Bruce Christopher and Sam Giest.
   Get a first look at the agenda at
 https://www.shop.commerce.nd.gov/events/.

Green Tourism Workshop
   The 2010 Tourism Conference will offer a new
pre-conference add-on. This workshop will offer insights 
on Green Tourism – what it is, who eco-travelers are, how 
you can be more environmentally-friendly, and save money.  
This pre-conference workshop will take place from 1-4 
p.m., April 26 – the first day of the conference. The add-on 
cost is $30 per participant.
   USA Today recently covered a growing trend in business 
travel, encouraging employees to stay in “green” hotels.  
The complete article is available online:
http://www.usatoday.com/travel/hotels/2009-11-09-
greenhotels09_ST_N.htm?POE=TRVISVA

North Dakota is registered
   North Dakota’s uniquely-styled logo has been registered. All
businesses and agencies using the North Dakota typeface must 
update their logo files and replace old files. The new logo, with the 
registered-trademark icon, is available for download via the
high-resolution photo gallery: http://www.ndtourism.com/smartmail/
high-res-images/.
   Other colors or versions of the logo should be requested from 
Scooter Pursley at jpursley@nd.gov.

Whitestone Hill center destroyed
   A fire November 9, destroyed the interpretive center located at
Whitestone Hill State Historic Site. A hunter in the area noticed the 
fire. The building was completely in flames when the Edgeley Fire
Department responded. The structure was a field stone and rock 
building constructed by the CCC. It held about 20 items for interpretive 
display.
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In the News
(Go to the links below each item for a complete 
news release)

North Dakota Tourism in the news
in November
  November 4: Light parades and arts and 
craft shows are two indications that the holi-
day season is arriving quickly in North Dakota. 
Gather up the family and head downtown to a holiday lights parade, grab 
a bite to eat then take in the local theater or a concert. Holiday time is 
family time. http://www.ndtourism.com/smartmail/news-releases/de-
tail.asp?newsID=331
  November 10: One way to show your family how thankful you are for 
them is to plan and spend quality time together as you head into the 
holiday season. Plays, concerts, sporting events, volunteer activities 
and parades will help you and your loved ones make lasting memories 
in North Dakota. http://www.ndtourism.com/smartmail/news-releases/
detail.asp?newsID=332
  November 30:  Recently released studies show North Dakota outpac-
ing the nation in tourism growth. The IHS Global Insight study, commis-
sioned by North Dakota Tourism, indicates North Dakota’s core tourism 
grew by 10.7 percent from calendar year 2006 to calendar year 2008, 
compared to national growth of 8.1 percent during the same timeframe. 
Core tourism includes the primary industries of accommodations, enter-
tainment, retail, dining and transportation. http://www.ndtourism.com/
smartmail/news-releases/detail.asp?newsID=333

November 2009

Surfen auf Deutsch
   Finding information on North Dakota’s attractions 
and events has just become easier in Germany! A new 
site, www2.ndtourism.de, is up and running. The site 
designed by Wiechmann Travel Services in

Frankfurt features information in 
Deutsch and links the new site to 
NDtourism.com for up-to-the minute 
information on Legendary events 
across the state.
    Many of the photos used on the 
German site have been taken by 

German media while visiting North Dakota on one of 
the numerous FAM trips held over the years. This
offers a unique perspective into what the German
market is looking for in a travel destination and 
features destinations, scenic sites and people we see 
every day and may take for granted. 
   Visit the new German Language Web site that
features North Dakota: www2.ndtourism.de.

Airports flying high
   Three North Dakota airports have recently reported 
some encouraging news. The Bismarck Airport has 
been awarded a 2009 Federal Aviation
Administration, Great Lakes Region, Airport Safety 
Award for making notable contributions to airport
safety. Hector International Airport in Fargo has
reported increased boardings, and is on-track for a 
second straight year of record boardings. And the 
Jamestown Regional Airport has the largest
percentage increase in passenger boardings of all 
airports in North Dakota in October. Bravo to North 
Dakota’s aviation industry!

Allan Pfliger of Minot 
knows of the new
marina at Fort Stevenson 
State Park, my location last 
month. This month, I’m 
feeling a little wild. Where 
am I? Send your answers 
to jpursley@nd.gov by
December 28. In the event 
of a tie, a drawing will be 
held to determine who 
receives the North Dakota 
item.

Where Am I?

New NDtourism.com Gift Shop
   Shop Legendary merchandise online and get free 
shipping every day. NDtourism.com features a new 
online store at: https://www.shop.commerce.nd.gov/
store/. You can also access the store by clicking on 
the “Gift Shop” tab in the top banner at NDtourism.
com. Browse apparel and novelty items. Purchases are 
shipped directly from providers. 


