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Bucking the trend
 

Tourism shining light on North Dakota

Does the out-pacing continue?
   North Dakota seems to be the bright spot on the map during the current difficult economic 
climate. As reported in November, research on travel year 2008 showed North Dakota
outpacing the nation in core tourism growth. This growth between 2006 and 2008 was 10.7% 
with expenditures following suit up 5.1%. The best part of the study was that every county in 
North Dakota grew. In fact, 46 counties posted double digit growth.
   But that was 2008. How did we fare in 2009?
   Fourth quarter stats look good, led by national parks and state parks. Canadian border 
crossings also turned the corner in November, posting strong growth in both November and 
December. Air travelers continued to board more planes in 2009 with the fourth quarter
numbers up 3.4%. Nationally, there have been numerous reports on visitor volume
rebounding but spending still lagging. North Dakota taxable sales in tourism sectors showed 
growth through the third quarter with arts, recreation and entertainment posting a 4.3% gain. 
The state’s major venues appear to be holding their top rankings for attractions, doing what 
they were intended to do - attract.
   We are still collecting data to finalize the year-end stats but early numbers look like North 
Dakota fared well. This is in strong contrast to states like Utah, which posted a 10% decrease 
or one million fewer visitors than 2008. Montana saw increases at some attractions like 
Yellowstone and Glacier National Parks but occupancy and room tax collections were down.  
South Dakota saw a similar situation with a record number of visitors spending $160 million 
less than in 2008. Wyoming’s Grand Teton National Park was up just .4%. Many tourism
marketers across the county would be thrilled with that, as the new saying in this economy is 
“flat is the new up.” 
   The annual report summarizing 2009 activities and statistic will be available late
February. In the meantime, plan to attend one of the regional tourism workshops we have 
planned around the state in February and March. The workshops will help us work
cooperatively to continue this growth in a time when the competition is very hungry.
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Legendary fishing
   I’m writing this month’s Legendary feature in first
person, because North Dakota’s legendary fishing is a 
personal topic. 
Four years ago, I 
moved my Min-
nesotan husband 
to central North 
Dakota. This is a 
man who used to 
love his Minnesota 
lakes and spent a 
lot of time on Lake 
of the Woods. I say 
“used to” because 
there’s no doubt 
that he’s a North 
Dakotan now. 
Nearly every week, hubby can be found on the Missouri 
River or Lake Oahe. I am frequently text-messaged photos 
from the water (latest example from the tailrace on
January 29) and it’s a good thing we love to eat walleye.
   Each year, more than 170,000 fishing licenses are sold 
in North Dakota. Exploits are talked about from loading 
ramps to chat rooms. The industry supports countless 
businesses and jobs in the state. Then there are the
special events – like last weekend’s annual Devils Lake 
Fire Department ice fishing tournament that drew more 
than 4,400 people,and anglers from as far away as 
Washington and Nevada.  Now that’s legendary.
   North Dakota Tourism partners with its own Jason 
Mitchell Outdoors to promote the fun and
fantastic sport of fishing in ND. If you haven’t seen 
North Dakota’s new Legendary Outdoors ad – be sure 
to check it out on YouTube:  http://www.youtube.com/
watch?v=N2AwmqmDPG4. – Heather LeMoine

Workshops to learn more about tourism
   Would you like a better understanding of the resources available 
for tourism businesses? Have you wondered how to get involved in 

social media/marketing? Do 
you need ideas on packaging 
and improving customer
service? North Dakota
Tourism is holding five
workshops in February and 
March to provide assistance 
and training for tourism
entities of all scopes and 
sizes.
   These workshops are
offered at no charge and will 
cover a range of topics,
including resources for
businesses, grant programs, 
online marketing, social
media, FAM tour
opportunities, packaging,
cooperative opportunities,
using research and much 
more.
   Register with one of the

following communities to help the Tourism Division prepare for each 
session. All workshops are scheduled from 1-4 p.m. For more
information visit http://www.ndtourism.com/industry/regional-tour-
ism-conferences/

Growing Regional Tourism Workshops

Watford City
Feb. 18, 1-4 p.m.
Register: 701-444-5804/
800-701-2804
or jdodge@co.mckenzie.nd.us

Medora
March 9, 1-4 p.m.
Register: 701-623-4829
or bcm@midstate.net

Garrison
March 18, 1-4 p.m.
Register: 701-463-2345/
800-799-4242
or ndfm@restel.com

Devils Lake
Feb. 23, 1-4 p.m.
Register: 701-662-4903/
800-233-8048
or suzie@devilslakend.com

Oakes
March 16, 1-4 p.m.
Register: 701-742-3508
or oakesnd@drtel.net

Join the North Dakota Tourism Division staff for hands-on roundtables on tourism resources available to help attract visitors

Watford City  February 18
Outlaws Banquet Room
Jan Dodge
jdodge@co.mckenzie.nd.us
701-444-2804 or 800-701-2804
Devils Lake  February 23
Lake Region State College, Dining Room
Suzie Baisch
suzie@devilslakend.com
701-662-4903 or 800-233-8048
Medora  March 9
Roughrider Hotel
Leona Odermann
bcm@midstate.net
701-623-4829
Oakes  March 16
Southeast Region Career & Technology 
Center, Community Room
Audrey O’Brien  oakesnd@drtel.net
701-742-3508
Garrison  March 18
Garrison Municipal Golf Course
Hillary Berring  ndfm@restel.com
701-463-2345 or 800-799-4242

Need workers? Try AmeriCorp
    AmeriCorps National Civilian Community Corps (NCCC) is a full- 
time team-based national service program. It works with
non-profit organizations, state and local agencies and Indian tribes 
to complete projects that typically last 6-8 weeks.  Members in the 
past have tutored students, constructed low-income housing, built 
and repaired trails, worked to prevent crime, managed community 
volunteers, and worked on disaster prevention, relief and recovery 
projects. 
    Please contact Alana Svensen at 319-472-9655 or asvensen@
cns.gov with any questions. 

The Devils Lake Fire Department’s annual ice fishing
tournament drew more than 4,400 people and anglers 
from as far away as Washington and Nevada. Now that’s 
legendary.
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Each month, the Tourism
Division Newsletter will feature 
technology  tips or best-practices for utilizing 
new tools and Web 2.0. Please share your
success stories, or your  questions and 
suggestions, via e-mail to hlemoine@nd.gov.

Tech Talk

   SEO is the acronym for “search engine optimization” 
– the process of improving the quality or volume of 
traffic to your Web site from online search engines like 
Google and Yahoo.
   Online, you can find pages of tips and tricks for 
increasing the organic, or natural, performance of your 
Web site with search engines. Below is just a handful of 
the 55 recommendations made by the Search Engine 
Journal, see the full report at http://www.searchengine-
journal.com/55-quick-seo-tips-even-your-mother-would-
love/6760/ 

Tip #1: Content is king, so be sure to have good, well-
written and unique content including your primary 
keywords.

Tip #2: In addition to maps, drop-down menus and
image links, be sure to have text links in your copy.

Tip #3: If content is king, then links are queen. Build a 
network of quality backlinks using your keyword phrase 
as the link.

Tip #4: Be sure you have a unique, keyword focused 
Title tag on every page of your site. And if you MUST 
have the name of your company in it, put it at the end.

Tip #5: Fresh content can help improve your rankings.

Tip #6: Focus on search phrases, not single keywords, 
and put your location in your text (“our Lake Sakakawea 
store” not “our store”) to help you get found in local 
searches.

Tip #7: If your site content doesn’t change often, your 
site would benefit from a blog because search spiders 
like fresh text. Blog at least three times a week with 
good, fresh content to feed those little crawlers.

Tip #8: Make sure your site is easy to use. This can 
influence your link building ability and popularity and, 
thus, your ranking.

Tip #9: SEO is useless if you have a weak or
non-existent call to action. Make sure your call to action 
is clear and present.

Tip #10: The bottom line in SEO is Text, Links, Popular-
ity and Reputation.

In the News
(Go to the links below each item for a
complete news release)

North Dakota Tourism in the news
in January
 January 5: “I Am Legendary. RU?”
campaign debuts. North Dakota
Tourism is kicking off 2010 with a new 
creative strategy, taking its “I am Legendary” theme to the next level 
as a part of ongoing efforts to market the state as a tourist
destination. http://www.ndtourism.com/news/news-releases/de-
tail.asp?newsID=337
 January 13: Ring in the new year on the back of a sled or
snowmobile. Or get the family up, get out and get to the nearby 
arena where you’ll find an assortment of car shows, ag shows, bull 
riding and games galore for the entire family. http://www.ndtourism.
com/smartmail/news-releases/detail.asp?newsID=338
 January 15: We challenge you to find your inner legend this year. 
The question is, RU Legendary. http://www.ndtourism.com/smart-
mail/news-releases/detail.asp?newsID=339
January 27: North Dakota Tourism will go on the road hosting
workshops in communities around the state. http://www.ndtourism.
com/smartmail/news-releases/detail.asp?newsID=340
January 28: Winter comes, winter goes. Send it away in style by 
taking in a few last-minute activities that can only be found in North 
Dakota. http://www.ndtourism.com/smartmail/news-releases/de-
tail.asp?newsID=341

January 2010

Two major sport shows still on the schedule
   Outdoor Promotions Manager Mark Zimmerman already has been on 
the road for nearly six weeks attending sport and travel shows and pro-
moting the great outdoor recreational opportunities in North Dakota.
   There still are shows on the schedule — including the two largest 
shows in the region, the Milwaukee Journal Sentinel Sport Show in 
Milwaukee (March 10-14) and the Northwest Sport Show in Minneapolis 
(March 24-28). The Milwaukee show has averaged more than 100,000 
attendees in the past couple of years and the Northwest show stays 
strong with just over 50,000. Tourism Division invites businesses to 
cooperatively participate in these shows. Two options include:

• Partner fee = $75. Includes distribution of your brochures at each 
show. A great way to get information directly in the hands of interested 
consumers.

• Partner fee = $250. Includes partnership in the booth with staff, your 
signage and distribution of material.

   North Dakota Tourism has 10x20 booths at both these shows and has 
room for partners to have a greater visibility in a booth and talk directly 
with show attendees. If interested in either of these shows, contact Mark 
Zimmerman at mzimmerman@nd.gov or 701-328-2509.  
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   State Park: Cross Ranch, Ft. Ransom, Ft. Stevenson, Grahams Island, Icelandic, Indian Hills, Lake 
Metigoshe, Lake Sakakawea, Lewis & Clark, Turtle River, Ft. Lincoln, Beaver Lake, Little Missouriand 
Sully Creek.      
   National Park: Theodore Roosevelt National Park, Knife River Indian Villages, Fort Union.  
   Major Attractions: Alerus Center, Arrowwood NWR, BAGG Bonanza Farm, Bismarck Civic Center, 
Bison Sports Arena, Bonanzaville USA, Bully Pulpit Golf Course, Chahinkapa Zoo, Chateau de Mores, 
Missouri Yellowstone Confluence Center/Fort Buford, Custer House/Indian Villages, Dakota Gasifica-
tion, Antelope Valley, Coteau, Edgewood Municipal Golf Course, Rose Creek Golf Course, El Zagal Golf 
Course, Osgood Golf Course, Prairiewood Municipal Golf Course, Des Lacs NWR, Fargo Air Museum, 
Fargo Civic Center, Fargodome, Fargo Threatre, Gateway to Science, Heritage Center, L&C Interpretive 
Center/Fort Mandan, Maah Daah Hey Trail, National Buffalo Museum,  Norsk Hostfest, ND State 
Capitol, Painted Canyon Overlook, Pembina State Museum, Pioneer Trails Regional Museum, Plains 
Art Museum, North Dakota State Fair Center, North Dakota Museum of Art, Papa’s Pumpkin/Polar 
Patch, Ralph Engelstad Arena, Red River Fairgrounds, Red River Zoo, Roosevelt Park Zoo, Toy Farmer 
Museum.        
   Local Visitor Centers: Bismarck, Buffalo City Tourism, Devils Lake, Dickinson, Fargo/Moorhead, 
Grand Forks, McKenzie County, Minot, Rosebud Visitor Center, Rugby, Wahpeton, and Williston. 
   The statewide hotel occupancy rate is measured by Smith Travel Research.   
   North Dakota Touris uses Google Analytics to gather visitor data from www.ndtourism.com. Direct  
questions to Data Coordinator Tricia Miller, North Dakota Tourism, 1-800-435-5663.

Tourism Quarterly Report
Area of
Travel

Cumulative
Lodging Tax

Major
Attractions

National
Park Visitors

State Park
Visitors

Statewide
Hotel

Occupancy Rate

Web Views (www.NDtourism.com)

N.D. Airport
Passengers

Local Visitor
Centers

Statewide
Average

Room Rate

2009
Fourth
Quarter

2008
Fourth
Quarter

Percent
Change
09-08

91,328 86,712 5%

121,560 113,949 7%

       1,128,860 1,130,201 0%

8,535 8,873 -4%

183,291 177,287 3%

11%$1,235,991.74 $1,114,759.53

Oct.: $69.80

Dec.: $66.42

Nov.: $68.04

Oct.: $73.06

Dec.: $70.41

Nov.: $72.01

Oct.: 4.7%

Dec.: 6.0%

Nov.: 5.8%

Oct.: 74.8%

Dec.: 49.1%

Nov.: 60.6%

Oct.: 73.4%

Dec.: 50.0%

Nov.: 59.6%
Oct.: -1.9%

Dec.: 1.9%

Nov.: -1.7%

35,996 38,111 -6%

Taxable Sales
and Purchases

Arts,
Entertainment

Recreation

Food Services,
Accommodations

Arts,
Entertainment

Recreation

Food Services,
Accommodations

$27,385,739
3rd Quarter 2009

$26,257,057

4.3%

2.75%
$321,805,728 $313,181,171

3rd Quarter 2008

3rd Quarter 2009 3rd Quarter 2008

Canadian Border
Crossings 160,137 152,896 5%

Group travel stats
   The statistics are based on registered operator surveys answers 
as of September 30, 2009. Types of suppliers the companies do 
business with:
Hotel Criteria Used by Operators
Economy   18% Two Star AAA Rating 27%
Limited Service  42% Three Star AAA Rating 77%
Full Service  62% Four Star AAA Rating 52%
Mid price  80%       Upscale   45%
Restaurants/Dining Preference of Operators
Economy 34%      Mid price 41% Upscale 46%
Receptive Operators/Step on Guides
85% of operators use this service
Attractions Types Requested by Operators
Adventure tours      42%    Festival     76%    Sightseeing    97%
Agricultural      42%    Floating    42%    Sports complex 58%
Amusement parks   69%    Gardens   72%    Theaters   87%
Brewery/winery      54%    Historic     85%    Ticket company 13%
Casinos       71%    IMAX       63%    Trains                 64%
Caverns       46%    Museums 87%     Zoos    67%
Dinner theater      90%    Racetrack 20%     Factory tours   36%
Shopping      67%

North Dakota presence at ABA
   The 32nd annual American Bus Association’s Conference was 
held January 15-19 in National Harbor, Md. Marketplace
provided the opportunity to build business relationships, learn 
what’s new in the industry, and network with tourism industry 
partners.  
   More than 3,200 people attended marketplace with more than 
760 qualified ABA bus and tour operators registered for the event 
and 300 of motorcoach and tour operator companies taking
appointments for the week.
   North Dakota convention and visitors bureaus were
represented by Stephanie Leach, Fargo/Moorhead and Amy 
Krueger of Williston. Representing North Dakota attractions and 
lodging were Darrell Dorgan, North Dakota Cowboy Hall of Fame, 
Annette Schilling and Chelsey Erdmann of Theodore Roosevelt 
Medora Foundation and Dana Todd, Choice Hotels International.   
Deanne Felchle attended from the state tourism division.
Marketplace 2011 will be held January 8-12 in Philadelphia. 
   The North Dakota delegation also hosted two operators to a 
dinner at Founding Farmers. The event was sponsored by
restaurant owner ND Farmers Union, in conjunction with ND
Tourism, to generate more business.  
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Janell Peterson of Center correctly placed me at Papa’s Polar Patch 
last month. This month, I recalled the day in 1864 that General 
Sully drove Sioux Indians deep into these highlands before they 
scattered and disappeared, some say into a hole. Where am I? 
Send your answers to jpursley@nd.gov by February 26. In the event 
of a tie, a drawing will be held to determine who receives the North 
Dakota item.

Where Am I?

2010 Tourism Conference
   Fine-tune your communication skills, learn new
marketing and technology trends and discover opportuni-
ties in Green Tourism and agri-tourism. This and more 

will be offered at the 2010 North 
Dakota Tourism Conference April 
26-28 at the Holiday Inn Riverside 
in Minot.
   “Free to Be ND: Create, Cel-
ebrate, Captivate” is the theme 
of this year’s conference. Keynote 
speaker Jane Eckert will open the 
conference with her session “Free to 
be ND – A Natural Delight.”
    “The strength of any tourism 
operation is to be your very best,” 

Eckert says. “You don’t need to be a copycat of any other 
attraction or any other state. As North Dakotans, we should 
capitalize on our individual strengths and become unique 
to our environment.”
   Eckert will also be the speaker at a special pre-confer-
ence workshop. This session, “Green Tourism Brings More 
Guests” will help outline what environmentally-friendly
tourism means, how it can be incorporated into
businesses, promoted to visitors and help turn a profit. 
This pre-conference workshop is a $30 add-on to the
conference fee.
   The 2010 conference is offered at 2009 rates. Early-bird 
registration runs through April 1. The first registrant from 
the same organization is $125 and each additional
registrant is $115.
   The conference will take place at the Holiday Inn
Riverside in Minot. The conference rate is $60/night for 
single occupancy, $70/night for double, triple and quad
occupancy. Call 701-852-2504 for reservations.
   Online registration for the 2010 North Dakota Tourism 
Conference is now open at https://www.shop.commerce.
nd.gov/events/detail.asp?eventID=78.

Packaging still important to travelers
   Over the coming months, the Tourism Division will be making some 
enhancements to the vacation packages and education vacations areas 
of NDtourism.com. These 
enhancements are
designed to make 
searching for packages 
easier and more
user-friendly.
   Packages continue to be 
important to time-starved 
travelers. Some call
packages the “easy
button” in vacation
planning – putting
important elements like lodging, attractions and dining together, often at 
a discount.
   ND Tourism encourages partners to work together in providing more 
vacation packages in North Dakota. These packages can be listed at no 
charge at NDtourism.com, and are frequently promoted through press 
releases and social media.
   Use some of our industry’s Best Package winners as your role model 
in package development. The 2009 Best Package winner was Burnin’ 
Daylight: Build an Adventure. In 2008, the award went to the Awesome 
Play & Stay Golf package in Bismarck.

Save 70% on event advertising
   Make your advertising dollars stretch further this year 
by putting your events on the radio with a new cooperative 
advertising opportunity with North Dakota Tourism.
   ND Tourism and Odney Advertising have developed a
program that will buy in-state air time for events, and pro-
vide professional, legendary-branded radio spot
production. ND Tourism will pay for 60% of the radio media 
placement and 100% of the production. Tourism partners 
provide event information and content for the spot and pay 
only 40% of placement costs.
   Details on this cooperative advertising program can be 
found on page 13 of the 2010 Cooperative Advertising 
Plan and are available online at http://www.ndtourism.
com/industry/references/media-plan/. 
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Jamestown reports a solid year,
launching buffalo name contest
   Buffalo City Tourism was recently profiled
in the Jamestown Sun. Despite flooding, the
national economy and bad weather, 2009
was a banner year for tourism with a 3%
increase in visitors to Frontier Village and
the National Buffalo Museum.
   With the increase in visitors, motel and
restaurant tax revenues have also been
increasing steadily. Buffalo City Tourism
Foundation Executive Director Nina
Sneider reported that 2009 brought in
$60,000 more revenue than was estimated.
   Sneider is looking forward to 2010 with
fresh ideas as well, including a contest to
name the World’s Largest Buffalo. Stay tuned
for contest details on a national naming contest,
which may be followed by a christening event and
celebration of 50 years of the “big guy.”
www.jamestownsun.com/event/article/id/102991/ 

A North Dakota Valentine
   Get your sweetheart something North Dakotan this 
Valentine’s Day. North Dakota Tourism will be holding an 
online Valentine’s sale, February 1-14.
   Take a 14% discount off your total purchase plus
        get FREE shipping. Discounts apply to online
            orders only. https://www.shop.commerce.
                 nd.gov/store/ 

WINTER ACTIVITY REPORT
North Dakota Tourism       January 29 Report

Downhill Skiing
Bear’s Den Mountain
Fort Ransom
701-937-2711
www.skibearsden.com
Base depth: 10-24 inches
New snow: 5-6 inches
Details: All runs open.

Bottineau Winter Park
Bottineau
701-263-4556
www.skibwp.com
Base depth: 15-20 inches
New snow: 3 inches
Details: Packed powder. All runs 
open, new tow system for tubers.

Frost Fire Ski and Snowboard Area
Walhalla
701-549-3600
www.frostfireskiarea.com/
Base depth: No report
New snow: No report
Details: No report

Huff Hills
Mandan
701-663-6421
www.huffhills.com
Base depth: 15-29 inches
New snow: 5 inches
Details: All runs open. Rail an C-box 
on blue lift area.

Cross-Country Skiing at State Parks
Cross Ranch State Park: Still a good  6- to 8-inch base 
layer throughout the trail system. Trails are being 
groomed.
Fort Ransom State Park: The cross country ski trails 
were last groomed on January 26, and are in very good 
condition.
Grahams Island State Park: The trails are still in good 
condition with a base of 10 inches.  There are two
areas where the wind has made some large drifts 
across the trails and we will work on cutting them 
down.
Icelandic State Park: No report.
Lake Metigoshe State Park: Parts of the trail system are 
packed — Loops A & B are packed, Loop C is partially 
packed, Loop D is unpacked. The sledding hill is open.
Turtle River State Park: Snow conditions are
excellent.  Currently there is about an 8-inch base for 
the ski trails and trails were groomed on Thursday. 
Chalet/warming house open daily 10 a.m.-5 p.m.

Snowmobiling
Cattail Trail (Steele, Cass, Traill Counties) 
Amount of Snow: 16 inches
Recent Snowfall: 4 inches
Snow Depth: 10 inches
Trail Conditions: The trails in fair to good
to excellent condition.
East Central Trail (Fargo, Casselton area) 
Amount of Snow: 18 inches
Recent Snowfall: 6 inches
Snow Depth: 8 inches
Trail Conditions: The trail system is open and in
good condition.
Lake Region (Devils Lake Area)
Amount of Snow: 10 inches
Recent Snowfall: 6 inches
Snow Depth: 8 inches
Trail Conditions: System is open and being groomed. 
Conditions are excellent. Be cautious on all bodies of 
water.
Mayville-Portland Trail (Mayville, Portland areas)
Amount of Snow: 20 inches
Recent Snowfall: 8 inches
Snow Depth: 9 inches
Trail Conditions: Trails are open and in good to
excellent condition.
Missouri Valley Trail (Burleigh, Linton areas)
Amount of Snow: 19 inches
Recent Snowfall: 7 inches
Snow Depth: 8 inches
Trail Conditions: Trails are open and in good condition.
North Central Trail (Leeds, Rugby areas)
Amount of Snow: 16 inches
Recent Snowfall: 8 inches
Snow Depth: 8 inches
Trail Conditions: Trails are open. Beware of thin ice on 
all bodies of water.
Northeast Trail (Cavalier, Langdon, Edinburg areas)
Amount of Snow: 20 inches
Recent Snowfall: 10 inches
Snow Depth: 8 inches
Trail Conditions: All trails are open and in good
condition. 
Peace Garden Trail (Bottineau, Rolla areas)
Amount of Snow: 18 inches
Recent Snowfall: 10 inches
Snow Depth: 8 inches
Trail Conditions: Trails are open and in good
condition.

For more information go to www.parkrec.nd.gov/
recreation/activities/ski.htm.

For more information on these and 
other trails, go to www.snowmobilend.
org/resources/trails/

Red River North Trail (Grafton)
Amount of Snow: 18 inches
Recent Snowfall: 8 inches
Snow Depth: 7 inches
Trail Conditions: Conditions are good to excellent. 
Red River South Trail (Grand Forks, Fordville, Manvel 
areas)
Amount of Snow: 18 inches
Recent Snowfall: 8 inches
Snow Depth: 8 inches
Trail Conditions: Trail system is open and being 
groomed.
Sargent County Trail (Sargent and Richland Counties)
Amount of Snow: 18 inches
Recent Snowfall: 4 inches
Snow Depth: 9 inches
Trail Conditions: Trails are open and in good condition. 
Sheyenne Valley Trail (Jamestown, Valley City, Lisbon 
Oakes areas)
Amount of Snow: 19 inches
Recent Snowfall: 5 inches
Snow Depth: 8 inches
Trail Conditions: Trails are open and groomed.
Conditions are good.
Sno-Trails (Minot area)
Amount of Snow: 22 inches
Recent Snowfall: 6 inches
Snow Depth: 15 inches
Trail Conditions: Trails are groomed and in excellent
condition. 
Southern Valley Trail (Wahpeton, Mooreton areas)
Amount of Snow: 19 inches
Recent Snowfall: 6 inches
Snow Depth: 8 inches
Trail Conditions: Trails are in good condition.

Winter Activity Report
   North Dakota Tourism updates a weekly activity report using 
information provided by Snowmobile North Dakota, Parks and 
Recreation and the state’s four downhill ski and snowboard 
areas. It is posted each Friday to the NDtourism.com.
   Please keep that in mind if you get inquiries about snow
conditions on your local trails or runs.
   Tourism will continue to update the weekly releases through-
out the winter months.

Try leveraging 
accommodations
and promotions
   A new national survey by D.K. 
Shifflet & Associates found that 
travelers significantly prefer a “free 
night stay for multi-night stays” 
or “price discounts for advance 
purchase” as their first and second 
choices among eight incentives 
tested. Preference for these two 
incentives was also high across all 
age groups and income levels. Re-
wards/loyalty points ranked third 
among incentives.


