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   The Tourism Division’s 2009
Annual Report is hot off the
presses. Printed copies are
available through the Tourism
Division office or in a PDF 
format at the division Web site
www.ndtourism.com/industry/.
   The Annual Report has been
expanded to include more information
on the division’s efforts in industry promotion,
communicating the Legendary brand and much more.

Tourism in
North Dakota:

Weathering
the storm  

Annual Report shows 
strength of state’s

tourism industry in 2009

   Fine-tune your communication skills, 
learn new marketing and technology 
trends and discover opportunities in Green 
Tourism and agri-tourism. This and more 
will be offered at the 2010 North Dakota 

Tourism Conference 
April 26-28 at the 
Holiday Inn Riverside 
in Minot.
   Keynote speaker 
Jane Eckert will open 
the conference with 
her session “Free to 
be ND – A Natural 
Delight.”
   Eckert will also 
be the speaker at 

a special pre-conference workshop. This 
session, “Green Tourism Brings More 
Guests” will help outline what
environmentally-friendly tourism means. 
This pre-conference workshop is a $30 
add-on to the conference fee.

   Early-bird registration runs through 
April 1. The first registrant from the same 
organization is $125 and each additional 
registrant is $115.
   The conference will take place at the 
Holiday Inn Riverside in Minot. The confer-
ence rate is $60/night for single occu-
pancy, $70/night for double, triple and 
quad occupancy. Call 701-852-2504 for 
reservations.
   Online registration is now open at 
https://www.shop.commerce.nd.gov/
events/detail.asp?eventID=78.

Make plans to attend the 2010 Tourism Conference

Going green?
Let RuralBounty.com help. The 
North American Directory of
Agritourism Farms and Ranches 
provides free listings to all
agritourism farms in the United 
States and Canada. See Page 2 for 
more information. 
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Legendary Feature: THE Legends
   On February 11, 2010, history buffs marked the 205th 
birthday of Jean Baptiste Charbonneau – the infant son 
of Sakakawea and youngest member of the Lewis & Clark 
Expedition. Charbonneau (Pomp) is depicted in statues 
and artwork related to the famous Corps of Discovery. He 
is also the only child ever depicted on U.S. currency (by 
way of the Sakakawea dollar).
   North Dakota doesn’t have a theme park or a renowned 
mountain/monument. But what North Dakota does have 
are legendary figures who shaped the stories of this state 
with their courage, wit and daring.
   So many interesting stories are found in the tales of 
North Dakota’s settlers.  These stories can be relived at 
museums and institutions where the culture – like the art 
of Ukrainian egg painting – continues to be passed down.
   We remember and recognize the histories of
Theodore Roosevelt, Lewis & Clark, Sakakawea,
Sitting Bull and General Custer, and we interlace
centuries-old stories with modern achievements in land 
conservation, aviation exploration and much more.  
These stories continue to intrigue tens of thousands of 
visitors each year. We make North Dakota legendary by 
remembering forefathers who carved their paths here.

RuralBounty.com can spread the word
   RuralBounty.com, the North American Directory of Agritourism 
Farms and Ranches, will now provide free listings to all
agritourism farms in the United States and Canada. Premium
listings are also available for just $45 annually.
   Rural Bounty is designed to assist the public in locating farm 

fresh fruits and vegetables, activities, 
entertainment, attractions, lodging,
family events and festivals. It’s a
powerful one-source directory that will 
make it easy for people to locate
agritourism operators no matter where 
they may live. 

   Each new member has an opportunity to select from more than 
500 products, activities and services that describe their business. 
Every member’s page will provide their address, phone number,
e-mail address, and a link to their Web site, if they have one. If 
they don’t have a Web site, this will give the farm a Web presence.
   Each member has a full Web page listing, along with a short 
narrative describing the business. Members may update their 
information online at any time. It’s easy to register and it’s all done 
online at RuralBounty.com or RuralBounty.ca under the link - List 
Your Farm.
   Listings on RuralBounty.com are available to all businesses with 
a rural base, including farms, ranches, wineries, farmers’ markets, 
bed and breakfasts, CSA programs, organic farms, farm stands 
and market, rural lodging and outdoor sports like hunting lodges 
and cross country ski lodges. For more information, visit www.
RuralBounty.com or call 314-862-6288.

Historical Society grants available
   The 2010 Cultural Heritage Grant Program will have up to 
$104,000 of grant monies available to local museums and
historical societies. Interested and eligible organizations that have 
a project they wish to be considered for a grant award should
thoroughly read the guidelines and submit the application to the 
State Historical Society of North Dakota (SHSND) before Friday, 
March 12. The completed application must be received (not post-
marked) by the SHSND by 5 p.m. this same date of March 12. 
   Also available through the Cultural Heritage Fund program are 
Heritage Training Scholarships and the North Dakota Museum
Assessment Program (NDMAP). The SHSND has obligated 
$30,000 to the Heritage Training Scholarship Program for the 
2009-2011 biennium. Heritage Training Scholarships are available 
for local and county historical society staff members to participate 
in training opportunities and will be awarded until the fund is 
exhausted. 
   The NDMAP grants provide county historical societies an oppor-
tunity to do an in-depth review of their organization, develop long-
range plans, and complete a project. The SHSND has $30,000 
remaining for the NDMAP grants and will award up to three organi-
zations each a $10,000 grant. The deadline for the 2010 NDMAP 
applications is Friday, March 12, 2010. 
The Cultural Heritage Grant application is available at www.history.
nd.gov or can be requested by contacting Amy Munson at
701-328-3573 or e-mail at amunson@nd.gov.

Lindsey's N.D. photography attracts attention
   North Dakota photos taken by photographer Jason Lindsey 
were recently featured at the top of Photo District News – an 
electronic newsletter that goes out to more than 16,000
photographers in the Chicago area. The article not only talked 
about Lindsey’s talent and his award-winning photography,

it also went into details 
of the Legendary brand 
and the strategies for the 
current campaign. See 
the coverage at www.
pdnonline.com/pdn/
content_display/pho-
toserve/surveillance/
e3id0a2224560a38d-
4c2a23f782f7405977. 
Lindsey photographed  

alongside a film crew in August for photos used in the 2010 
advertisements and publications. The photo shoot was directed 
by Mike Brunner with the Odney Agency. Lindsey, a former 
Grand Forks resident, specializes in travel photography and has 
worked around the world. He has shot for North Dakota Tourism 
several times, beginning in 2002.  Sara Otte Coleman, Tourism 
Division Director, said “Jason just loves North Dakota and his 
photos show it. He is also active in social media and is always 
putting in a plug for North Dakota.”
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Each month, the Tourism
Division Newsletter will feature 
technology  tips or best-practices for utilizing 
new tools and Web 2.0. Please share your
success stories, or your  questions and 
suggestions, via e-mail to hlemoine@nd.gov.

Tech Talk In the News
(Go to the links below each item for a
complete news release)

North Dakota Tourism in the news
in February
 February 3: The world will be watching 
this month when athletes gather for the 
Olympic Winter Games in Canada. North 
Dakota Tourism urges you to be more than spectators to the great 
things to do in North Dakota. Whatever the challenge, we dare you 
to become legendary in North Dakota and share your experiences 
with us at RULegendary.com. http://www.ndtourism.com/news/
news-releases/detail.asp?newsID=342
 February 5: North Dakota continues to buck national trends by 
trending up in 4th quarter 2009. When compared to 4th quarter 
2008, state park visitors were up 5 percent, national park visitors 
increased by 7 percent and cumulative lodging tax was up by 11 
percent. http://www.ndtourism.com/smartmail/news-releases/de-
tail.asp?newsID=343
 January 15: A delegation of North Dakota travel and tourism
officials met with more than 100 bus and tour group operators 
to market North Dakota as a destination when they attended 
the American Bus Association’s (ABA) Marketplace in January. 
http://www.ndtourism.com/smartmail/news-releases/detail.
asp?newsID=344

February 2010

Two major sport shows still on the schedule
   Outdoor Promotions Manager Mark Zimmerman already has been 
on the road for nearly six weeks attending sport and travel shows and
promoting the great outdoor recreational opportunities in North
Dakota.
   There still are shows on the schedule — including the two largest 
shows in the region, the Milwaukee Journal Sentinel Sport Show in 
Milwaukee (March 10-14) and the Northwest Sport Show in
Minneapolis (March 24-28). The Milwaukee show has averaged more 
than 100,000 attendees in the past couple of years and the
Northwest show stays strong with just over 50,000. Tourism Division 
invites businesses to cooperatively participate in these shows. Two 
options include:
n    Partner fee = $75. Includes distribution of your brochures at each 
show. A great way to get information directly in the hands of interested 
consumers.
n    Partner fee = $250. Includes partnership in the booth with staff, 
your signage and distribution of material.

   North Dakota Tourism has 10x20 booths at both these shows and 
has room for partners to have a greater visibility in a booth and talk 
directly with show attendees. If interested in either of these shows, 
contact Mark Zimmerman at mzimmerman@nd.gov or 701-328-2509.  

Going Viral
   In the social media world, the golden ticket comes in 
the form of the word “viral.”
   Yes, there is a reason it sounds like “virus.” It 
spreads. Contaminates. Goes from one person to the 
next and stays for a while. It’s the “Charlie Bit Me” 
video on YouTube and the FarmVille application on 
Facebook, and it’s every marketers dream to make 
these lasting impressions on their audience.
   But can you make a destination viral? With a
well-thought-out strategy and a little bit of creativity,
the sky is the limit on your destination marketing
efforts. To make your travel spot become the next 
most talked-about place online, don’t just start the 
conversation, give people a reason to keep talking. 
But don’t stop there. Encourage your visitors to create 
content for you.
   The beauty of social media is the ability to create 
and share content in minutes. Any way someone can 
share about his or her experience at a certain place 
can be on facebook, Twitter or YouTube in a matter of 
minutes. This can be good feedback or not-so-good 
reviews.
   Some may think that’s terrifying, but it’s actually 
good news. The idea is to put as much good publicity 
and buzz about your destination as possible on the 
Web, so in the off chance that someone didn’t like 
their stay, another will actually vouch for your
destination’s appeal.
   You may choose your level of involvement, from ask-
ing visitors to become a fan on facebook to literally 
handing out video cameras and asking them to shoot 
20-second videos for you to upload to your YouTube 
channel. Replace the guestbook with a computer and 
a WordPress blog to ask users to go online and post 
their reviews and a picture before leaving. Invite your 
foodie tourists to write guest blog posts about your 
cuisine, and give your tourists login information to your 
Flickr account.
   Social media empowers most people (creative to 
non-creative) to express themselves through many 
forms of media. Embrace it! And empower your tourists 
to do so! You’ll never know the far-reaching implica-
tions of this inexpensive, yet effective, form of market-
ing.
   Article courtesy Simpletourism.com. Search for 
Simple Tourism on facebook.
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Dakota Goodhouse correctly placed me in the Killdeer Mountains 
near Medicine Hole last month. This weather this month made me 
try to understand the tribulations of early explorers. Where am I? 
Send your answers to jpursley@nd.gov by March 26. In the event 
of a tie, a drawing will be held to determine who receives the North 
Dakota item.

Where Am I?

Senate passes travel partnership bill
   Landmark legislation that establishes a multi-million
dollar public-private partnership to promote the United 
States as a premier travel destination and better explain 
travel security policies to foreign travelers has gained final 
passage in the Senate and is expected to be signed by 
President Obama today.
   The Travel Promotion Act was passed by a strong
bipartisan vote of 78 to 18. According to independent
analysis by Oxford Economics, the program could attract 
1.6 million additional visitors from other countries and
create more than $4 billion in consumer spending annually. 
The legislation  passed the House in November. 
    “We are extremely grateful to the bill’s champions:
Senators Reid, Dorgan, Ensign and Klobuchar in the
Senate and Representatives Delahunt, Blunt and Farr in 
the House,” said Roger Dow, president and CEO of the U.S. 
Travel Association. 
   The Travel Promotion Act creates the Corporation for 
Travel Promotion, modeled after successful programs in 
U.S. states and other developed nations, with the mission 
of attracting more visitors to the United States. The
initiative is funded through a matching program featuring 
up to $100 million in private sector contributions and a $10 
fee on foreign travelers who do not pay $131 for a visa to 
enter the United States.
   Research shows that international travel to the United 
States, especially from overseas origins, has suffered due 
to negative perceptions about travel processes following 
increased security reforms post 9/11. While international 
travel has boomed over the past decade, with 46 million 
more international travelers taking long-haul trips in 2009 
than in 2000, the United States actually lost visitors,
welcoming 2.4 million fewer overseas travelers than in 
2000. 
   That has cost a combined 68 million visitors to the U.S. 
and more than $500 billion in total spending over the last 
decade.

E-Marketing numbers soar
   E-marketing has become a vital part of North Dakota Tourism’s
marketing efforts.
   In 2009, the division saw a 27% increase in the number of subscribers
to North Dakota’s e-news. The division sent out 117 e-blasts with more 
than 550 links to partner Web sites and event information.
   E-blasts are specialized news releases geared toward potential visitors 
who opt-in to receive the latest information on various activities in the 
state. There are 14 specialized categories in which to choose. To sign in, 
go to http://www.ndtourism.com/mms/sign-up.asp.
   North Dakota Tourism averages a 23 percent open/read rate on e-
blasts, which is par in the travel industry. The division surveyed e-blast 
subscribers in September. Findings included:
n    61% of respondents have taken a trip to ND in the
       past two years
n    77% of respondents recalled the e-blasts
n    73% reported e-blast content had some-to-great
       influence on trip plans
n    45% replied they would be traveling to ND within
       the next year
   Another tool is this newsletter, which has an open rate of 74.75%.
Thanks for reading.

North Dakota Tourism wins two ADDY awards
   Two pieces from North Dakota Tourism’s advertising
campaign was recognized with Silver ADDY awards by the 
North Dakota chapter of the American Advertising
Federation (AAF). 
   These North Dakota Tourism pieces each received the 
Silver ADDY:
n    North Dakota Tourism Citylites campaign won in the

Out-of-Home Campaign category. These ads were
featured in Minneapolis’ downtown skywalk area.

n    North Dakota Tourism billboard campaign won in the
Outdoor Board category. These billboards were also 
featured in the Minneapolis area.

   Both projects were done as a joint creative effort with 
Odney. 
   The ADDY Awards recognize excellence in advertising, 
exemplifying outstanding creativity in each category.
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Upcoming Growing Tourism workshops
There are three more sessions scheduled. If 
you are interested in growing regional tourism in 
your area, contact one of the community leaders 
listed below.

Medora 
Tuesday, March 9
Roughrider Hotel 
1–4 p.m. 
Contact: Leona Oderman bcm@midstate.net 
701-623-4829 

Oakes 
Tuesday, March 16
Southeast Region Career & Technology Center,
Community Room 
1-4 p.m. 
Contact: Audrey O'Brien oakesnd@drtel.net 
701-742-3508 

Garrison 
Thursday, March 18
Garrison Municipal Golf Course 
1–4 p.m. 
Contact: Hillary Berning ndfm@restel.com 
701-463-2345 or 800-799-4242

Based on interest from other communities, the 
tourism division will plan additional workshops 
next fall/winter. 

North Dakota Tourism – On the road again
   The tourism division staff hit the road in February to help tourism
operators, marketers and entrepreneurs with ideas to attract more
visitors.  Regional workshops were held in Watford City on February 18 
and Devils Lake on February 23. Both workshops were well attended 
thanks to the local hosts; Jan Dodge at McKenzie Country Tourism office 
and Suzie Baisch at 
Devils Lake CVB. 
   Tourism division staff 
facilitated roundtable 
discussions on the
following topics: social 
media (intro or
intermediate), tourism
development, on-line 
marketing (basic,
advanced), hosting
familiarization trips, 
packaging and
using research to
understand your customer and cooperative opportunities.
   These events offered an opportunity to tap into the resources
provided by North Dakota Tourism and network with other
tourism-related entities. Director Sara Otte Coleman said “both sessions 
were extremely valuable, not only to attendees, but to the state tourism 
staff to learn about needs and successes from attendees. The first two 
workshops were very different, based on the needs of the
individuals in the region. In Watford City, we were thrilled to talk to a 
number of potential new tourism businesses, while in Devils Lake,
attendees were more established and looking for new ways to sell their 
experience.”

Heritage Center gift
   Oklahoma-based Continental
Resources Inc. recently donated $1.8 
million toward sponsoring the
Inspiration Gallery as part of the North 
Dakota Heritage Center  expansion. 
Governor John Hoeven, third from left, 
State Historical Society of North Dakota 
Director Merl Paaverud, far left, and
Development Director Marlo Sveen
accepted the donation from Continental 
Resources Chairman and CEO Harold 
Hamm, far right. The Inspiration Gallery 
will interpret North Dakota’s innovators,
opportunities and inspirations.
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Where We Took North Dakota in 2009
Date    Show       Location
January 7-11   Reiseliv      Lillestrom, Norway
January 7-11   Kansas City Sport and Boat Show   Kansas City, Mo.
January 7-13   American Bus Association Conference  Charlotte, N.C.
January 13   Discover America     Stockholm, Sweden
January 15-18  Quad Cities Sport Show    Davenport, Iowa
January 23-24  Forman Travel Show     Sioux Falls, S.D.
February 4   Minneapolis-St. Paul RV and Camping Show Minneapolis, Minn.
February 5-8   PheasantFest      Madison, Wis.
February 19-20  See America Expo     Melbourne, Australia
February 20-22  Rockford Sport Show    Rockford, Ill.
February 23   See America Expo     Brisbane, Australia
February 24-25  See America Expo     Sydney, Australia
February 26-March 1 Omaha Sport Show     Omaha, Neb.
March 6-7   Swanson Travel Show    Osby, Sweden
March 10-12   ITB       Berlin, Germany
March 12-15   Northwest Sport Show    Minneapolis, Minn.
April 14   RMI Roundup     Boise, Idaho
April 14-16   Tourama, Tourco Firstline Tours Travel Show Turtle Lake, Wis.
May 16-20   International Powwow    Miami, Fla.
May 19-21   GT Sales Mission     Minneapolis, Minn.
May 31-June 3  Travel Alliance Partners LLC Conference  Rapid City, S.D.
June 13-16   Outdoor Writers of America Conference  Grand Rapids, Mich.
August 30-September 1 US Travel Association (ESTO)   Lake Tahoe, Nev.
September 16-17  US Travel Association Leadership Forum  Washington, D.C.
September 17  Addison Travel Expo     Winnipeg, Manitoba
September 18  Itineraries Midwest Travel Show   Winnipeg, Manitoba
September 29-October 3 Norsk Hostfest     Minot, N.D.
October 21-23  US Travel Association China-US Summit  Orlando, Fla.
October 26-28  US Travel Association Marketing Outlook  Little Rock, Ark.
November 14-16  World Religious Trade Association Expo  Reno, Nev.
November 14-17  National Tour Association Conference  Reno, Nev.
November 20-22  Midwest Mountaineering Outdoor Expo  Minneapolis, Minn.

International Show Sports/Outdoors Show Group Travel Show Marketing/PR Event


