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Tech Talk: Here are 10 
key ways that social
media is going to change 
in 2011. (Page 3)
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   The 62nd legislative 
session is officially under 
way. Governor Jack 
Dalrymple presented 
the State of the State 
address on Jan. 4 to a full 
House chamber. Governor 
Dalrymple said that North 
Dakota’s economy, fueled 
by diverse business growth, 
is “strong and growing 
stronger.” 
   “While other states remain 
firmly in the grip of our 
nation’s weakened economy, 
we in North Dakota are in 
a position of strength and 
can use our surplus funds 
to meet the needs of our 
state,” Dalrymple said. 
   The Governor highlighted 
tourism as one of his 
targeted industries in the 
new statewide economic 
development plan. He cited 
the growth of the tourism 
industry and its impact, 
affecting every county across 
the state.  The Governor 
also featured Woodlands 
Resort and owner Kyle 
Blanchfield of Devils Lake 
as a shining example of 
the entrepreneurial spirit 
that helps drive tourism 
development.
   In his State of the Tribes 
address to a joint session on 
Thursday, Mandan, Hidatsa 
and Arikara Nation Chairman 
Tex Hall also highlighted tourism as one of his 10 priorities for continued growth and 
cooperative programs.
   “A new Tribal tourism alliance will focus on bringing more visitors to the original 
inhabitants of this great land. We look forward to working with the state tourism office in 
developing comprehensive tourism plans,” Hall said.
   Tourism Division Director Sara Otte Coleman added, “It is exciting that tourism is being 
recognized as the leading industry it is for driving our state’s economy.”

Legislative session under way

Tourism bills to watch
The appropriation for the 
North Dakota Department of 
Commerce and the Tourism 
Division, will be heard by 
the House Appropriations 

Committee Education and Environment Division on 
Thursday, Jan. 13, from 9 a.m. to 11:30 a.m. in the 
Sakakawea Room. The Governor recommended 
$9.5 million in general fund dollars for the Tourism 
Division. 

The ND Agritourism 
Insurance Affordability Act, 
which will help provide 
a climate for affordable 
liability insurance for 
agritourism operators, will 

be heard at 9 a.m., Wednesday, Jan 12, in the Prairie 
Room, before the House Judiciary Committee. The 
Tourism Division, ND Ag Department, ND Insurance 
Department, the ND Nature and Rural Tourism 
Association and the Tourism Alliance Partnership 
(TAP) are working with representatives DeKrey, 
Drovdal and Meyer on this bill, which would limit the 
liability of agri-tourism professionals for injuries that 
occur through no fault of the agri-tourism professional. 
Rep. Meyer will be introducing amendments that the 
bill sponsors welcome and the coalition supports to 
create an amended version that is patterned after 
what has been successful in other states. The bill will 
require standardized signage and safety practices 
aimed at creating awareness of the inherent risk of 
activities the guest or customer may be participating 
in, and reducing the risk of injury through a program 
of safe practices.

HB1018
Dept. of Commerce

Tourism budget

HB1142
Agri-tourism Insurance

Affordability Act

Tourism-related bills scheduled for hearings
Kudos

   Congratulations go out to travel 
partners who’ve been featured and 
recognized this past month. If we’ve 
missed you, please drop us a line at 
ksschmidt@nd.gov
• Point of View Winery, Burlington, 
was featured by Agweek
• The Maah Daah Hey Trail had a 
four-page feature in trailrunnermag.
com
• North Dakota recognized as the 
#10 Best Golf State by Golf Digest

In the News: North
Dakota was in the 
news in December. 
(Page 2)

December 2010

Green Tourism:
Go green and buy
local; New Year’s
resolutions for
agri-tourism operators.  
(Page 4)

Where Am I? 
I’ve seen these 
things, but in 
such faraway 
places as
Mongolia (on 
television) and 
Fort Ransom (in 

person). Now they’re popping up 
elsewhere in North Dakota. What 
are these and where was I in
December? (Page 3)
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In the News
(Go to the links below each 
item for a complete news 
release)

North Dakota Tourism in the 
news in December
December 3: What are the 
holidays without snow? Let a dusting of the white stuff 
add to your holiday cheer and enhance winter events 
across the state. http://www.ndtourism.com/news/
news-releases/detail.asp?newsID=400
December 29: Ride into the New Year on the back 
of a snowmobile or watch as cowboys try to stay on 
the back of some of the toughest bulls in the nation. 
January offers an assortment of car shows, hockey, ag 
shows and out-of-this-world experiences for the entire 
family. http://www.ndtourism.com/smartmail/news-
releases/detail.asp?newsID=401

December 2010

2011 guides now available
   The 2011 Travel Guide and Hunting and Fishing Guide 
are now available. The Tourism Division printed 335,000 
travel guides for 2011, up 10,000 over last year. The official 
vacation planner has four added pages providing relocation 
information and more advertiser space. A digital version of the 
guide and new mobile reader will soon be available.
   In addition, 60,000 copies of the Hunting and Fishing Guide 
are available and 1.2 million copies of the 2011-2012 state 
highway map will be available later this month.
   Bulk orders of these new materials can be arranged through 
Jessica Fretty at jfretty@nd.gov. Individual orders can be 
submitted at www.ndtourism.com.

North Dakota Governor Jack Dalrymple and Tourism Director Sara 
Otte Coleman show off the state’s new marketing materials.

2011 Travel Conference April 18-20 in Fargo
   The 2011 North Dakota Travel Conference is “Teaming with 
Possibilities” and registration is now open for our industry’s go-
to travel marketing conference.
   Exciting sessions are planned with nationally-known speakers, 
and the 2011 conference will include a special tract for 
hoteliers and lodging providers. http://www.ndtourism.com/
industry/2011-nd-tourism-conference/ 
   This is also the time to submit nominations for the Governor’s 
Awards for Travel and Tourism. They are due no later than March 
23. http://www.ndtourism.com/industry/2011-nd-tourism-
conference/governors-awards-for-travel-and-tourism/

Logo reminder
   The North Dakota Legendary logo is trademarked. As a formality, 
tourism partners are required to sign a usage agreement with 
the Tourism Division – which is good for four years of use. For the 
agreement, please contact Tammy Backhaus at tbackhaus@nd.gov.

‘Breakfast with Tourism’ at the Legislature
   North Dakota Tourism and the Travel Alliance Partnership are 
inviting all businesses and partners in North Dakota’s tourism 
industry to “Breakfast with Tourism” at the Legislature, January 
31. This is a great opportunity to meet with legislators and 
represent and tout the impact travel and tourism has on you 
and the state.  For more information, please contact Tammy 
Backhaus at tbackhaus@nd.gov or 701-328-2526 or DMAND 
President Sheri Grossman at 701-222-4308..

Literature Rack Program deadline is approaching
   North Dakota Tourism is gearing up for its ninth year of the Rest 
Area Literature Distribution Program. 
   Tourism contracts with the Department of Transportation and 
Presort Plus, Inc. of Bismarck for storage and distribution of 
brochures. The program has more than 100 partners and you can 
participate too by contacting Tammy Backhaus at 
tbackhaus@nd.gov or calling 800-435-5663 or direct at 701- 328-
2526 to receive the partnership agreement and information today. 
   ND Tourism must have the agreement completed and 
returned, with payment, by Friday, Jan. 14. We will not be able to 
accommodate requests after the deadline. 
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Each month, the Tourism Division 
Newsletter will feature technology  tips 
or best-practices for utilizing new tools and Web 2.0. 
Please share your success stories, or your questions 
and  suggestions, via e-mail to hlemoine@nd.gov.

Tech Talk

10 ways social media will change in 2011
Recently posted by Ragan.com – for the complete story, please 
visit: http://www.ragan.com/main/articles/42610.aspx

   With more than 550 million people on Facebook, 65 million 
tweets posted on Twitter each day and 2 billion video views daily 
on YouTube, social media has become an integral part of our 
lives. But this is just the beginning.  Social media will continue to 
evolve and the focus will not be on technology itself but on what 
it enables and what is jeopardizes.
   1. Social media will be supersized: We will see a surge of 
service providers bundling social networks, engagement widgets, 
video, mobile capabilities, cloud services and analytics.
   2. Companies will integrate social feedback into their decision-
making processes: Companies will go beyond using social 
channels to build awareness and provide support. They will 
use the social engine for focus groups and to inform strategic 
decisions.
   3. Mobile will become our gateway to the world: In 2010, sales 
of smart phones outpaced desktops and laptops. With that 
foundation in place, mobile device users will deal with content 
and companies will prepare for mobile consumption.
   4. Video will be everywhere: Consumer engagement with video 
will continue to rise online and on mobile devices.
   5. The next big online social network will not be a network at 
all: We will see the rise of easy-to-use community applications 
better mimic how we manage relationships.
   6. ROI will be redefined: As brands move from being on social 
media to using social media, ROI metrics will evolve beyond 
counting likes and comments.
   7. Psychology is shifting: In the coming year, companies wishing 
to succeed should start to set practices and create a charter to 
understand the intersection between technology and psychology.  
   8. Citizen activism brings back purpose and power: Wikipedia 
and Mozilla FireFox are early and ongoing examples of the value 
of the connected human infrastructure. Many more will light up 
the grid.
   9. Social business intelligence will heat up and so will privacy: 
As we become more connected and reliant on technology to 
funnel our personal information, the field of social intelligence – 
and, with it, our privacy – will move to the spotlight.
   10. The role of the social media strategist will be changing: 
Social media roles today focus on tangible, results-driven 
capabilities.  Social media strategists will need to contend with 
more actionable tasks such as selecting and piloting new tools, 
integrating social widgets and analytics, helping educate and 
integrating social-based thinking into organizations.

Jeff Blanchard of Pembina placed me correctly at the
Pembina Gorge overlook near Walhalla last month. This 
month, I got a taste of camping in an unusual way. Where 
was I? Send your answers to jpursley@nd.gov by January 27. 
In the event of a tie, a drawing will be held to determine who 
receives the North Dakota item.

Where Am I?

Renovation at Bagg Bonanza Farm
   When the main house was first built, the original basement 
was used as a harness repair shop. This area was never open to 
the public, but the new basement will once again be set up as a 
harness shop and part of their interpretative tour.
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The Press Run: Featuring North DakotaThe Press Run: Featuring North Dakota
North Dakota in the news: Fourth quarter 2010

 TrailBlazer Magazine, October: Ride on the Wild Side
 Midwest Living, October: Celebration, gardendwellers Farm, Autumn
 Destinations, October: 2011 Top 100 Events; November, Rough Riders Bold 
    Exploration
 Delta SKY, October: North Dakota
 Star Tribune, October 24: It’s Coteau de Prairie
 Mpls-St. Paul Magazine, November: North Dakota’s Badlands
 Minnesota Monthly, November: The Art Land - Fargo
 Winnipeg Sun, November 14: Losing to North Dakota
 Trail Runner Magazine, December: Turtle Power
 American Way Magazine, December: The Dakota Spirit

New Year’s resolutions for agri-tourism operators
By Jane Eckert
   1. Update your website and commit to keep it current. This is 
your most important 24/7 marketing tool. Too many farms wait 
until the week they are going to open to make updates.
   2. Register your farm for a FACEBOOK page. If you already are 
using Facebook - congratulations! 75.3% of the farms that took 
my fall survey know this has become a powerful new strategy.  
(By the way, it's FREE!)
   3. List your farm at www.google.com/places.You can also 
use this page to post photo's and videos about your farm.  This 
listing replaces the old Google Business Center page posting 
and is more comprehensive.
   4. Respond to any and all customer remarks immediately 
whether they are on your facebook page, yelp.com, tripadvisor.
com or any other consumer online review site.
   5. Check out www.groupon.com to see if this coupon company 
is in your area. This is one of the largest Internet coupon 
distributors and farms have had success this past year in 
attracting new customers through their coupon offers. (Did you 
know that 148 Million US consumers redeemed at least one 
coupon this year?)
   6. Look into online advertising as another method to grow 
your business, including www.adwords.google.com, www.
advertising.yahoo.com, www.facebook.com. Traditional media 
advertising is often not getting the same effective results as it 
once did.  
   7. Consider adding one of these activities at your farm this 
year: birthday parties, gardening classes, cooking classes, 
harvest dinners or weddings. All of these activities are 
increasing in popularity by our farm guests.
   8. Develop an event tie-in with a local non-profit organization. 
This is a great way to give back to your community and to get 
more of your local community involved at your business.
   9. Make a plan now of when to contact the media with a press 
release or a phone call about something new going on at the 
farm.  An "unpaid" media placement is often forgotten but truly 
offers the best potential for attracting new customers. 
   10. Remember your employees are the front line to your 
customer. Develop ways to keep them informed, involved and 
interested in your business.

Going green and buying local
   There are many reasons to buy local when purchasing for home 
or business, especially in the breadbasket of the world: nutritious 
foods, knowing where the food is coming from, saving shipping costs, 
helping family farms and our rural communities.
   By knowing where your food comes gives you peace of mind in 
feeding your families or customers. You can ask the grower/picker/
harvester the questions important to you.
   Shipping costs add not only to the price of your food products 
but add waste to our environment. Foods bought from non-local 
producers travel on average 27 times farther that those locally.  
Although it is virtually impossible to buy “local” coffee, other items 
like vegetables, grains, beef and poultry, including some specialty 
meats, can be purchased within our state borders.
   Here are some local opportunities for you to make your purchases:
   n Baskets of Plenty CSA - James Basquiat, web.me.com/BasketsofPlenty/
   n County Line Critters - Kristi Wirrenga,  www.localharvest.org/county-line-
critters-M28716 
   n Catherine's for Lamb - Catherine (Kate) Pfennig, www.catherinesforlamb.
com
   n gardendwellers FARM – Barry or Holly,  www.gardendwellersfarm.com 
   n Bellevue-gardens.com - Daryl Bragg, www.localharvest.org/bellevue-
gardens-com-M32250 
   n Riverbound Farm - Brian and Angie McGinness, www.riverboundfarm.com
www.ndfarmersmarkets.com 
   www.localharvest.org/search.jsp?lat=46.952877&lon=-
99.52582&scale=5&ty=0&co=1&nm= 

   Also, if you want to learn more about creating with our local 
commodities:
   Bread baking with Sue Retka Schill. Home-made bread from fresh ground 
wheat is a culinary treat! Learn about the importance of good ingredients 
and the variables that affect a good product. www.ndtourism.com/vacations/
packages/package-details.asp?AID=399 
   gardendwellers FARM. Activities will take place in our display and theme 
gardens and can include: seeding, planting, maintenance, harvesting, 
watering, weeding, flower crafts such as wreath making, flower arranging and 
more. Learn the history of plants and how they were named, as well. www.
gardendwellersfarm.com
   
North Dakota Tourism lists other activities at www.ndtourism.com/
vacations/educationvacation/ 


