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“Arrive a guest.
Leave a Legend.” 

   It’s the eve of National Travel and 
Tourism Week and it’s a great time to 
continue celebrating the growth of the 
industry, its importance to the state and 
the fun and adventure found in North 
Dakota.
   Governor Jack Dalrymple has declared 
May 5-13 “North Dakota Tourism 
Week” and various statewide tourism 
attractions and destinations are 
celebrating with planned activities and 
prizes. The Greater Grand Forks CVB 
even received national attention for its 
efforts from the U.S. Travel Association! 
Participating tourism attractions and 
destinations include:
   •Greater Grand Forks Convention and Visitors Bureau is giving away daily gift packages 
and prizes, including free golf passes, summer concert tickets and a tandem bicycle. 

Each prize highlights local attractions, events or destinations. 
Participants can sign up online at: www.visitgrandforks.com/play 
   •Van Hook Resort, Lake Sakakawea, near New Town, is 
conducting a “Fish Stories Raffle” May 5-13. To earn raffle tickets, 
fishermen can do one of two things: 1) bring their fresh catch to the 
bait shop or 2) bring a photo of a fish caught and then released. 
The photo must feature the angler holding the fish and show the 
date of the catch. More than 20 prizes will be awarded May 14. 
   •Fort Abraham Lincoln State Park, south of Mandan, is hosting 
a Mother’s Day Hike on Saturday, May 12. Participants will receive 
free North Dakota Legendary gear. 
   •Maple River Distillery, Casselton, will promote “North Dakota 
Tourism Week” in conjunction with announcing the three finalists 
for its 2012 Drink Recipe Contest on May 10 at Spirits Lounge in 
the Holiday Inn.
   •Fort Buford State Historic Site, near Williston, is giving away 

North Dakota Legendary gear. Visitors can register for the prizes onsite. 
   •Wahpeton Convention and Visitors Bureau will conduct various promotions on its website 
and Facebook page.

National Travel and Tourism Week

   North Dakota 2020 & Beyond was 
organized by Governor Jack Dalrymple, 
the North Dakota Chamber of Commerce, 
the Freedom of Enterprise Foundation and 
the North Dakota Economic Development 
Foundation. The program is an opportunity 
for  an ongoing development discussion 
in North Dakota. See Page 2 for more 
information on North Dakota 2020 & 
beyond. 

   • According to the Associated 
Press, Williston’s Amtrak Station is 
the fastest-growing station in the 
nation. For info about North Dakota’s 
public transportation routes, visit 
http://www.ndtourism.com/getthere/
transportation/buses/. 
   • ”16 holes at Bully Pulpit Golf 
Course are now open, the remaining 2 
soon to follow” – David Sulga.
   • Lewis and Clark Riverboat will 
resume operations from its normal 
location, the Port of Bismarck, by 
Memorial Weekend. A trip on the 
riverboat will be one way to check out 
the changes made to the Missouri River 
in the last 12 months. 
   • The North Dakota Game and Fish 
Department is implementing camping 
restrictions effective immediately on 
some wildlife management areas 
in western North Dakota and along 
Lake Sakakawea. For more info: 
http://www.gf.nd.gov/multimedia/
news/2012/04/120416.html 
   • Lewis & Clark State Park, southeast 
of Williston, added 10 new slips and 
expects to add 20 new campsites in 
2012.
   • Life at the Upper Souris Wildlife 
Refuge, northwest of Minot, is back 
to normal despite last year’s flood 
concerns.  
   • A resource for individuals looking 
for relocation information: http://www.
experience.nd.gov/live/ 
   • A resource for individuals looking 
for information about living and working 
in Williston: http://www.willistonnd.
com/ 
  

Travel
Update
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Each month, the Tourism 
Division newsletter will 
feature technology tips 
or best practices for
utilizing new tools and 
Web 2.0. Please share your success 
stories, or your questions and 
suggestions, via e-mail to
hlemoine@nd.gov.

Tech Talk

Top 10 hospitality industry trends
   If you follow the Travel & Tourism Social 
Media Marketing Services blog http://
ivisitorguide.blogspot.com/2012/03/top-10-
hospitality-industry-trends.html by Martyn 
Collins, you’ve seen his prediction that by 
2016, half of the travel industry will be using 
social media as a way of generating revenue 
and bookings. Currently, 22% of the industry 
uses social media as a revenue tool.
   According to Collins, with social media 
becoming more of a key component of search 
engine results, social media is a necessary 
element of a traffic-driving marketing mix.
   On his blog, Collins shares a Top 10 
hospitality industry trends list for 2012 put 
together by Robert Rauch (of www.HotelGuru.
com):

1. Hoteliers will invest in reinvigorating 
properties to take advantage of the market.
2. There will be little to no new development 
dollars on the debt or equity side.
3. Online booking will continue to (modestly) 
grow.
4. There will be more mobile bookings and 
research.
5. Demand and average rate are up in more 
markets, but not equally distributed.
6. Revenue management will make the art of 
managing a hotel more of a science.
7. Proliferation of distribution channel 
management will largely impact pricing.
8. Brands will put more money into deals to 
expand market share.
9. Prepare for growth.
10. Social media will continue to transform 
connections with travelers.
   More on this list: http://ivisitorguide.visibli.
com/5c7e310d87fe3437/?web=ad2379&ds
t=http%3A//hotelmarketing.com/index.php/
content/article/top_10_hospitality_industry_
trends_for_2012
   

   What does ND2020andbeyond.com mean to the travel industry?
   If you attended the travel industry conference last week you heard Commerce 
Commissioner Al Anderson ask for your input to help the state plan for the future. Here is 
a brief description of the process and details on how you can join the conversation and 
tell our leaders that tourism is an important component 
of the state’s economic and quality of life mix.
   Last year, the legislature gave the Department of 
Commerce the authority and budget to work with the 
ND Chamber in expanding the public input process 
to enhance the long-term strategic plan for North 
Dakota. North Dakota 2020 & Beyond was organized by 
Governor Jack Dalrymple, the North Dakota Chamber of 
Commerce, the Freedom of Enterprise Foundation and 
the North Dakota Economic Development Foundation. 2020 & Beyond is an opportunity 
for  an ongoing development discussion in North Dakota, building on established and 
proven goals and strategies as outlined in the North Dakota Economic Development 
2010-2020 Strategic Plan.
   The initiative’s goal is to advance the state’s emphasis on job creation and building a 
positive business climate, while focusing on enhancing North Dakota’s quality of life and 
the livability of its communities.
   The process started with input from 12 statewide meetings on how to chart a course 
for a better state in 2020. The discussions and idea generation sessions were grouped 
into three categories: people, places and opportunities. In several meetings, tourism-
related ideas were discussed. Others were dominated by education, housing and 
energy. Most tourism-related ideas can be found in the places category with outdoor 
recreation development, entertainment and cultural offering and the need for more 
tourism infrastructure as common themes. These ideas are posted at http://www.
nd2020andbeyond.com
   The ideas that generate the most discussion or interest (you can comment or 
second the ideas on the site after you create a simple login) will help legislators and 
the Governor determine their priorities going forward. The steering committee will be 
summarizing these at their next meeting on May 14 and report to the Governor. So take 
a few minutes and share your ideas today.

North Dakota 2020 & Beyond
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Travel Industry Conference Round-Up
   The 2012 North Dakota Travel Industry 
Conference took place April 23-25 in Bismarck 
with more than 200 attendees learning about 
generational marketing, social media, research, 
strategic planning and oil impacts in North Dakota.  
We celebrated the Governor’s Awards for Travel and 
Tourism and 10 Years of Legendary! A couple of 
follow-up items from the conference:
   • If you are looking for presentations from the 
conference that were not on your flash drive or 
additional information, please visit http://www.
ndtourism.com/industry/2012-north-dakota-travel-
conference/ or contact Heather LeMoine at 701-
328-5372 or hlemoine@nd.gov. 
   • Please take a couple of minutes to respond 
to the post-conference survey. It’s helpful in 
determining everything from topics and speakers 
to food choices and socials at future conferences. 
http://www.surveymonkey.com/s/9H3YK65 

Congratulations to this year’s winners of the Governor’s Awards for Travel and Tourism!
• Tourism Organization of the Year – Fargo-Moorhead Convention & Visitors Bureau
• Travel and Tourism Industry Leader – Kyle Blanchfield, Woodland Resort
• Front-Line Employee – Peggy Rixen-Kuntz, Dickinson Convention & Visitors Bureau
• International Tourism Award – Jennifer Morlock, Dakota Cyclery, Medora
• Behind the Scenes Tourism Employee – Bobbi Clarke, Williston Convention & Visitors 
Bureau
• Attraction of the Year – Medora Musical
• Event of the Year – Norsk Hostfest
• Wade Westin Award for Marketing – Brian Matson, Fargo-Moorhead Convention & 
Visitors Bureau
• Best Package – Rolling Plains Adventure on Black Leg Ranch, near Sterling
  Learn more about this year’s award winners at http://www.ndtourism.com/news/
news-releases/detail.asp?newsID=487

Gov. Jack Dalrymple and Commerce Director Al Anderson 
pose with Travel and Tourism Award winners
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Community Snapshot
   Does your community have a “hidden gem,” a special 
“did you know” fact that you would like other North Dakota 
tourism partners to know about? Have your community 
showcased through the tourism newsletter. Each month, 
a community snapshot will be featured. This month’s 
Community Snapshot is Minot.

   The county seat of Ward County was named after railroad 
investror Henry D. Minot. The “Magic City” popped up almost 
overnight when the railroad crew camped in Minot and 
within five months the population grew to more than 5, 000 
residents. According to the 2010 census, Minot has 38,000 
plus the 12,000 residents of the Air Force Base equaling 
50,000 people. The ethnic ancestry of the community is 
Norwegian, German, Danish, Swedish and Finish. The top 
five industries or employers include Minot Air Force Base, 
Trinity Hospital, Minot State University, ING management 
Corporation and the oil business in the western region.  
   Hidden Gems: Scandinavian Heritage Park is an outdoor 
museum that features all five Nordic countries and includes 
a 240-year-old log house from Norway, a replica stabbur, 
stave church and Swedish Dala Horse. Dakota Territory Air 
Museum, open May-October, tells the rich and varied story of 
the region’s aviation history. Roosevelt Park Zoo is home to 
more than 200 mammals, birds and reptiles.
   Did you know: That Boris Karloff, an actor and star of the 
1931’s Frankenstein, 1935’s Bride of Frankenstein and 1939 
Son of Frankenstein, resided in Minot for one year? Minot has 
two sister cities.  One is the sister city of Skien, Norway and 
second is city of Moose Jaw, Saskatchewan. 
   Personalities: Josh Duhamel, born in Minot, played football 
for Minot University and became a fashion model and actor.  
He appeared on “All My Children” the TV Show,” Las Vegas” 
and big-screen, “Transformers” and its sequels and “Life As 
We Know It.” He is married to “Fergie” of the Black Eye Peas 
and is co-owner of the Minot restaurant, 10 North Main ... 
Donny Schatz, was born in Minot in 1977 and is a champion 
sprint car driver with the World of Outlaws ... Ronnie Bradford 
is a former defensive back for several NFL teams. He has 
served as a defensive assistant coach for the Broncos and 
Kansas City Chiefs. 
   Special Events: Integrity Jazz Festival, June 23; North 
Dakota State Fair, July 20-28; Norsk Hosfest, September 25-
29. 
   For more information on special events and fun in Minot, 
please contact the Minot Convention and Visitors Bureau at 
800-264-2626 or 701-857-8206 or www.visitminot.org.
   To get your community profile featured in the North Dakota 
Tourism Newsletter, please contact Deanne Felchle at 800-
435-5663 or 701-328-2502. 

In the News
(Go to the links below each item 
for a complete news release)

North Dakota Tourism in the 
news in April
April 4: North Dakota freelance 
writers are invited to attend at 
no cost the annual freelance writers retreat sponsored by 
North Dakota Tourism on April 23 in Bismarck. The sixth 
annual freelance writers event will begin at 10 a.m. CT, 
Monday, April 23, at the Heritage Center in Bismarck. 
http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=484
April 9: Whether you’re admiring the greens on the golf 
course, enjoying nature, or celebrating Mother Earth, April 
is a time to go green in North Dakota. Check out these 
fun ways to enjoy spring, or contact North Dakota Tourism 
for additional ideas at www.NDtourism.com or call 800-
435-5663 or 701-328-2525. http://www.ndtourism.com/
news/news-releases/detail.asp?newsID=485
April 25: Outstanding leaders in North Dakota’s tourism 
industry were recognized today at the 2012 North Da-
kota Travel Conference in Bismarck. Gov. Jack Dalrymple 
and North Dakota Commerce Commissioner Al Anderson 
presented nine Governor’s Travel and Tourism awards. 
http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=487
April 25: For the past decade Legendary has been a 
proven brand for North Dakota to market the state as a 
travel destination to out-of-state visitors. From the launch 
of Legendary in 2002 and through 2010, the most recent 
data available, the industry has grown by $927 million, ac-
cording to research by NDSU. http://www.ndtourism.com/
news/news-releases/detail.asp?newsID=486

April 2012

Tourism Voices needed at Vision West forums.
   The pace and level of impact from the rapidly expanding oil 
industry has escalated in North Dakota. Small communities 
especially are struggling with the impact of this development.
   The timing and focus of the planning activities, financed 
through the U.S. Department of Housing and Urban 
Development Regional Substantiality Planning Grant and 
the ND Energy Development Infrastructure and Impact Grant 
Fund programs, as well as in-kind contributions, are critical for 
western North Dakota. 
   Vision West ND is one way community leaders and tourism 
advocates can help determine how our communities will handle 
these challenges and distribute these dollars. Interested leaders 
are invited to attend an upcoming meeting in Mercer, Burke, 
Dunn, Adams, McLean and Bottineau counties. For more details 
to go http://visionwestnd.com/index.asp 
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   State Parks: Beaver Lake, Cross Ranch, Ft. Ransom, Ft. Stevenson, Grahams Island, Ice-
landic, Indian Hills, Lake Metigoshe, Lake Sakakawea, Lewis & Clark, Turtle River, Ft. Lincoln
   National Parks: Theodore Roosevelt National Park, Knife River Indian Villages, Fort Union. 
   Major Attractions: Alerus Center, Bismarck Civic Center, Bison Sports Arena, Camp Han-
cock, Chateau de Mores, Dakota Gasification, Antelope Valley, Coteau, Fargo Civic Center, 
Fargodome, Former Governors Mansion, Fort Totten, Gateway To Science, Heritage Center, 
Missouri Yellowstone Confluence Center/Fort Buford, National Buffalo Museum,  ND State 
Capitol, Pembina State Museum, Plains Art Museum, Prairie Fire Pottery, North Dakota State 
Fair Center, North Dakota Museum of Art, Ralph Engelstad Arena, Red River Zoo, Ronald 
Reagan SHS, Sully’s Hill National Game Refuge     
   Local Visitor Centers: Bismarck, Buffalo City Tourism, Devils Lake, Dickinson, Fargo/
Moorhead, Grand Forks, McKenzie County, Minot, Rosebud Visitor Center, Wahpeton, and 
Williston.       
   The statewide hotel occupancy rate is measured by Smith Travel Research.  
   If you should have any questions, or would like to be included in the survey, please contact 
Tricia Miller, Data Specialist, North Dakota Tourism, 1-800-435-5663.   
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North Dakota on the road
Powwow
   Tourism International Marketing Manager Fred Walker is successfully 
spreading the word about North Dakota. At US Travel Association 
Powwow in Los Angeles, North Dakota had 62 qualified meetings with 
tour operators and media from China, Taiwan, Australia, New Zealand, 
the UK, Norway, Denmark, Sweden, France, Italy, Germany, Iceland, 
Canada and Japan. Walker (in the cowboy hat) said it was possibly the 
best Powwow he had ever attended.
   “The knowledge of our region and/or excitement to learn more about 
our area has never been higher. The value of the US dollar, along with 
pent-up demand for US-bound travel, is driving the numbers,” Walker 
said.
   The new promotion of the US as a destination through BRAND-
USA should only drive more consumers to purchase US product from 
destinations around the world.

RMI Roundup
   At the recent Rocky Mountain International Roundup in Buffalo, Wyo., 
North Dakota Tourism had 42 appointments with tour operators from 
Germany, Norway, Italy, BENELUX, France, Denmark, Sweden and the 
United Kingdom, as well as receptive operators from the US.
   North Dakota hosted a tour operator from Germany at the event. It is 
hosting a tour operator from Sweden on a post-event FAM.

International Outlook
  European countries continue to see struggling economies. But many 

of the markets are still showing 
growth to the US. The consumer 
may wait an extra year to buy 
a new car or wardrobe but 
will not give up on their yearly 
holiday. Most of the RMI market 
countries expect 4-6 weeks of 
holiday (vacation) each year, and 
use most of the time during the 
summer months.

   Both the Nordic region and Australia saw more than 1 million 
travelers to the US this past year. If the five Nordic Region countries 
were able to combine numbers, they would be the fourth-largest 
market to the US in Europe. Airlines have added more than 150,000 
yearly seats to the US from Australia since 2009 and are still seeing full 
planes with Australians coming to the US for holidays.  

Website
New Visits 102,368 94,430 8%
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   How do you provide better customer 
service to visitors as business and leisure 
travel increases this summer? Easy and 
simple: with a free ND Tourism window 
cling.
   Is your front-line staff busy? Do you 
experience shift changes or even some 
employee turnover? From time-to-time it 
becomes difficult to keep staff fully trained. 
When a guest to your establishment asks, 
“I will be spending the night, what should I 
do?” All too often your team is too busy to 
give a complete answer or lacks familiarity.  
   Here’s how we can help. Place a ND 
Window Cling on your front window, and 
when your front-line staff is asked, “What 
is there to do in North Dakota?” They 
simply have to point to the window cling 

ND t o u r i sm . c om

START YOUR JOURNEY TO LEGENDARY.
SCAN FOR THINGS TO DO IN NORTH DAKOTA.

ARRIVE  A GUEST.
LEAVE A LEGEND.

Exceed customers’ expectations by helping them find their way

and say, “That picture in the window has 
Tourism’s web address or you can use your 
smart phone and it will take you right to the 
ND Tourism website.” That’s it, easy and 
simple, and you completely answered the 

customer’s question.
   The site provides detailed information on 
accommodations, events, activities and 
attractions across the state. Of course, the 
website will never replace personal advice 
and recommendations from you and your 
staff, but it can give visitors the additional 
information they may be looking for. 
   It’s also very helpful to post the free 
window cling near checkouts, entry areas 
or restrooms to make travelers aware of the 
mobile website.   
   This service will help travelers experience 
a truly Legendary trip to North Dakota. 
To request window clings contact Tammy 
Backhaus at 701-328-2526 or tbackhaus@
nd.gov.

Big Oxbow at confluence dedicated
   Lt. Gov. Drew Wrigley helped dedicate the Big Oxbow land 
addition at the confluence of the Missouri and Yellowstone rivers 
near Williston. The Big Oxbow acquisition represents the final 
phase of a public/private partnership that first began in 2001 to 
protect the viewshed at the confluence and near the Missouri-
Yellowstone Confluence Interpretive Center.
   The North Dakota Natural Resources Trust began purchasing 
land from private owners in 2003 and over the years has acquired 
nearly 3,000 acres, including the Big Oxbow tract. The land has 
been signed over to the North Dakota Game and Fish Department 
to be managed and protected as a wildlife management area 
for public use. This previously inaccessible land is available 
to the public for hunting, fishing and other outdoor recreation 
opportunities.
   “The confluence holds a real historical significance for our state, 
marking the joining of two great rivers that guided Lewis and Clark 
more than two centuries ago,” Wrigley said. “Today, we celebrate 
the preservation of that history and the management of that land 
for future generations to experience and enjoy. I congratulate 
everyone involved in the completion of this project for their great 
work and leadership in preserving and protecting this important 
habitat.”
   Wrigley attended the dedication ceremony at the Missouri-
Yellowstone Confluence Interpretive Center with federal, state and 
local officials, including Senator John Hoeven, Game and Fish 
Director Terry Steinwand and State Historical Society Director Merl 
Paaverud.

Consider voluntourism – travelers are!
   Did you know that Nort Dakota Farm Rescue and the Theodore 
Roosevelt Medora Foundation turn away volunteers each year?
   Voluntourism is the practice of individuals going on a nonpaid 
working holiday for the purpose of volunteering themselves to 
worthy causes.
   I know this seems hard to believe, but travelers really do want 
to go places for a new experience. Why do we spend thousands 
of dollars to send our children to volunteer in other countries, but 
think nobody would pay to volunteer here? We need to change 
that way of thinking.  
   Would you like to have somebody come and help you, pick 
weeds, rocks or vegetation? Do you need help with a project?  
   The goal is to create voluntourism options that are viable and 
create win-win opportunities for all those that are involved. The 
opportunity just needs to be made available.
   If you think you may have a voluntourism opportunity, please 
contact Tammy Backhaus at ND Tourism today at 701-328-2526 
or tbackhaus@nd.gov.

FAM season is NOW open!  
   Welcome to North Dakota! FAMs come in all sizes and levels 
of involvement. There are times when media and tour operators 
come to see our sites without an escort from our office, so we are 
implementing a plan to help simplify these instances for you and 
your staff.
   Many times they have a checklist of things to see and do in each 
community but we all know that travel plans can change along 
the way. In cases where we will not be accompanying them, they 
will have a letter verifying who they are, where they are from and 
why they are in North Dakota. Thank you in advance for welcoming 
these individuals to your communities and we look forward to 
another successful FAM season.



May 2012North Dakota Tourism Division

NDtourism.comSara Otte Coleman, Director 800-435-5663

Research webinar available from TTRA
  The Travel and Tourism Research Association is offering a 
webinar series and the session on May 22 is about conducting 
research on a shoestring budget. “Research 101 for Destinations, 
CVBs and More” will address the topics of why research is 
important to your organization and the types to consider. The 
webinar is free for TTRA organization, lifetime and premier 
members. The cost is $30 for standard and student members 
or $60 for non-members. Learn more and register at https://
netforum.avectra.com/eweb/DynamicPage.aspx?Site=TTRA&
WebCode=EventDetail&evt_key=2de14065-f943-41a3-a45b-
10f74beb5fe0

Grant recipients bring new products online
   With the assistance of North Dakota Tourism’s Expansion Grant 
Program, a number of new businesses and attractions will be 
added to our list of offerings in 2012. Among them:
   • The Midland Continental Depot Transportation Museum 
in Wimbledon. The depot includes interpretation of the last 
remaining Midland Continental Depot, which was in service from 
1913-1970. It has a wealth of history, including that of Peggy Lee, 
who grew up and worked at the depot as a teenager while her 
father was a depot agent. Members of Lee’s family have provided 
history and interpretive materials for the project. The museum will 
be open daily from 1-4 p.m. Memorial Day to Labor Day. 701-435-
2875 or 701-435-2239
   • Oil Display at the Pioneer Museum of McKenzie County in 
Watford City. The display features a to-
scale replica of a drilling rig and work-over 
rig against a North Dakota backdrop. 
Both models show the construction of a 
horizontal well and include all equipment 
typically found at a well site. The display 
identifies companies involved in the oil 
industry in North Dakota, tells the story 
of the industry’s role in the economic 
infrastructure of the state, illustrates 
the environmentally responsible 
practices employed by the companies 
and promotes interest in the industry.  
Located in the Long X Visitors Center, the Pioneer Museum is open 
Monday-Saturday from 10 a.m.-6 p.m. 701-444-2990.
   • Enchanted Castle Hotel, Regent. Gary Greff’s latest addition 
to the Enchanted Highway is not a sculpture, but a lodging facility 
in the former Regent School building. Open for guests this month, 
the facility offers 19 suites, each with two flat screen TVs, two 
queen beds, full bathroom and a wet bar with mini fridge. Two 
suites also feature an in-room hot tub. Future plans include a bar 
and grill and perhaps a dinner theater in the former gymnasium.  
“Our goal is to treat you like royalty when you walk in,” Greff says. 

Fargo’s Carley presented leadership award
   Cole Carley, president and CEO of the Fargo-Moorhead 
Convention & Visitors Bureau (FM CVB), was recently honored with 
a Travel and Tourism award for Outstanding Tourism Leadership. 
Gov. Jack Dalrymple and North Dakota Commerce Commissioner 
Al Anderson presented this special award at the recent Travel and 
Tourism Conference in Bismarck.
   A 22-year veteran of North Dakota’s travel and tourism industry, 

Carley has been a staunch 
supporter of the industry locally 
and statewide. Representing 
a community that straddles 
two states, Carley has been 
an instrumental voice in the 
tourism industry for both North 
Dakota and Minnesota. 
   He has shared his knowledge 
and expertise on many 
committees and boards for 
North Dakota and Minnesota, 
as well as regionally and 
nationally. His industry 
involvement during his 20-plus-
year career with the FM CVB 
is quite extensive. Carley 
co-founded the North Dakota 

Tourism Alliance Partnership, Upper Midwest CVB Conference, and 
the Metropolitan Area Tournament Commission. His true passion 
for the industry is also shared through his role as an author, 
presenter, and college instructor on tourism topics.  
   Always an advocate of professional development and the use of 
technology in the industry, Carley strived to more efficiently and 
effectively market Fargo-Moorhead. His staff was one of the first 
to embrace the use of social media, resulting in greater online 
awareness of the area.
   Carley plans to retire in June.


