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“Arrive a guest.
Leave a Legend.” 

Taking the pulse of visitors

• Fargo’s Comfort Inn East and Comfort 
Suites are now the Quality Inn and 
Quality Suites.
• Nine holes are now open at Souris 
Valley Golf Course in Minot. All 18 holes 
are expected to be open July 2013
• United Airlines will begin service 
from Williston to Denver, offering three 
flights daily. Service is expected to start 
November 4.
• Schmidt Bottoms shooting range, 
south of Mandan, reopened July 20.
• Davies Recreational Pool in Fargo 
opened June 2. It includes two 27-foot-
high waterslides and large water 
playground.
• 1,075 hotel rooms have opened since 
January 1, 2012. 
Most recently: 
The Watford Hotel – Watford City
Cobblestone Inn – Killdeer
Microtel Inn & Suites – Stanley
Residence Inn – Bismarck
Grandview Motel – Williston
Country Inn & Suites – Minot
Hampton Inn & Suites – Dickinson
Enchanted Castle – Regent
• The North Unit Scenic Road at the 
Theodore Roosevelt National Park has 
been closed to motorists at mile 6 since 
last summer. Construction has begun 
on this portion of the road and it is now 
closed to walkers and bikers. All 14 
miles of this route is scheduled to re-
open mid October.
• Burning Coal Vein Campground, south 
of Medora, has re-opened after 3 years 
of renovations. 
• Buffalo Gap Campground west of 
Medora is experiencing water problems. 
Bring plenty of water for your camping 
trip. For more information, contact 
Dakota Prairie Grasslands 701-250-
4443. 
• A new $8.5 million U.S. Customs and 
Border Protection station opened this 
month in Maida. Open 9 a.m.-10 p.m. 

  
  

Travel
Update

Tourism Division
conducts surveys
at rest areas and
oil patch camps
   Last month, the staff 
from North Dakota Tourism 
provided travel information 
and conducted visitor 
surveys at several high-
traffic areas throughout 
the state, as well as new 
sites in oil-impacted areas.  
Intercept surveying was also 
done in 2011, collecting 
approximately 180 surveys 
each year.
   “This has been a great 
way for our staff to connect 
with travelers and for us 
to learn more about travel 
patterns in the state,” 
Tourism Director Sara Otte 
Coleman said. “It was very 
insightful to talk with new 
and temporary residents of 
North Dakota in the west. 
We see opportunities and 
potential for tourism growth 
there.”
   Discussions with oil field workers showed that the most popular activity interests were fishing, 
hunting, visiting national and state parks, hiking and biking, water activities and camping.  
Unfortunately, a majority of those working in North Dakota hadn’t had the time to participate 
in activities here. Available leisure time, transportation and knowledge of things to do were the 
hurdles.
   Among statewide travelers, the primary reason for travel through North Dakota was leisure 
- a 16% increase over 2011. Top activities for leisure travelers were visiting national and state 
parks, wildlife viewing, visiting historic and/or cultural sites, dining, shopping, camping and 
hiking or biking.
   According to leisure travelers, the primary way they are learning about news, events and 
travel information is through email. For oil field workers, the primary information tool is online 
social media.
   North Dakota Tourism encourages Visitor Information Centers to use the intercept survey at 
their locations in order to gather more data,  which will be compiled in September. For survey 
copies, please contact Tammy Backhaus at tbackhaus@nd.gov. 
 

North Dakota 
Tourism 
Director Sara 
Otte Coleman 
(above) at Target 
Logistics’ Dunn 
County Lodge. 
Cheryl Purdy 
(right) staffs 
a table at the 
Oriska Rest 
Area.
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Each month, the Tourism 
Division newsletter will 
feature technology tips 
or best practices for
utilizing new tools and 
Web 2.0. Please share your success 
stories, or your questions and 
suggestions, via e-mail to
hlemoine@nd.gov.

Tech Talk

Voice Recognition Software
 Many people have replaced their regular mobile phones with some type 
of smartphone. Most everyone knows about or has heard about iPhone, 
Blackberry or Android smartphones. There are more than 953 million 
smartphone users worldwide. About 30% of all mobile phones in the US 
are smartphones and it is projected by 2014 it will be around 62%. 
  With the increase in smartphone users also comes the advancement 
of smartphone capabilities. A feature taking off on all different brands 
of phones is voice recognition software. If you remember back to the 
show Knight Rider, the computerized car K.I.T.T., had voice recognition 
software very similar to that on smartphones today.   
  Voice recognition is software that allows users to speak into their 
phone and translate their spoken words into written words. This 
software can be used for a wide range of tasks such as simply making 
a note to oneself, asking for directions, dialing phone numbers, texting 
without typing and much more. The most popular voice recognition 
software is Siri, made exclusively for the Apple iPhone.
  One of Siri’s most-used features is its ability to find various locations 
and give the user directions to that location.
  Businesses and companies can take advantage of the trending voice 
recognition software in a number of ways, including the use of SEO,  
a resource that voice recognition software uses when searching for 
internet-related requests. 
  If users search for directions to a location, like a historic site, and the 
site doesn’t have a website, mobile website or isn’t on sites like Yelp, 
Trip Advisor or Yahoo, then users may experience great difficulties. SEO 
can help.
 Being consistent is very important in optimization searches. Even 
distinguishing between “St.” and “Street” can make a huge difference. 
Next, destinations can update all location information so that the voice 
recognition software picks up the correct information and tag multiple 
words in your blogs, photos or webpages. For example, instead of just 
tagging “coffee shop,” use “Bismarck, North Dakota, coffee shop” to 
extend your reach further.
  Lastly, it is also recommended that mobile sites be implemented to 
optimize the location recognition. If you’re a business or destination 
wanting people to find your information, remember to keep all 
information updated and use SEO for the best results. If you’re just 
a smartphone user trying to find a business or destination and can’t, 
encourage them to update information for smartphone users. Voice 
recognition software is almost magic but at times still needs help from 
us.

   State Parks: Cross Ranch, Ft. Ransom, Ft. Stevenson, Grahams Island, Icelandic, Lake Metigoshe, 
Lake Sakakawea, Lewis & Clark, Turtle River, Ft. Lincoln, Beaver Lake, Indian  Hills, Sully Creek and Little 
Missouri. National Parks: Theodore Roosevelt National Park, Knife River Indian Villages, Fort Union. Major 
Major Attractions: Alerus Center, Bike the Border, Bismarck Civic Center, Bison Sports Arena, Bonanzaville 
USA, Camp Hancock State Historic Site, Chateau de Mores, Custer House/Indian Villages, Missouri Yel-
lowstone Confluence Center/Fort Buford, Dakota Dinosaur Museum, Fargo Air Museum, Dakota Gasification, 
Antelope Valley, Coteau, Dakota Territory Air Museum, Edgewood Municipal Golf Course, Rose Creek Golf 
Course, El Zagal Golf Course, Osgood Golf Course, Prairiewood Municipal Golf Course, Des Lacs NWR, Far-
godome, Fargo Civic Center, Fargo Marathon, Former Governor’s Mansion, Fort Abercrombie, Fort Clark, Fort 
Totten, Gateway to Science Center, Gingras Trading Post State Historic Site, Heritage Center, International 
Peace Garden, L&C Interpretive Center/Fort Mandan, Medora Musical, National Buffalo Museum,  ND State 
Capitol, Pembina State Museum, North Dakota Museum of Art, Pioneer Trails Regional Museum, Plains 
Art Museum, North Dakota State Fair Center, Prairie Fire Pottery, Ralph Engelstad Arena, Red River Zoo, 
Ronald Reagan SHS, Three Affiliated Tribes Museum, Whitestone Hill Battlefield State Historic Site. Local 
Visitor Centers: Beach Information Center, Bismarck, Bowman Information Center, Buffalo City Tourism, 
Devils Lake, Dickinson, Fargo/Moorhead, Grand Forks, McKenzie County, Minot, Rosebud Visitor Center, 
Wahpeton, and Williston.
  The statewide hotel occupancy rate is measured by Smith Travel Research. North Dakota Tourism uses 
Google Analytics to gather visitor data from www.ndtourism.com. Contact Tricia Miller, Data Specialist, North 
Dakota Tourism, 1-800-435-5663 for more information.
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Lodging Tax

Major
Attractions

National
Park Visitors

State Park
Visitors

Statewide
Hotel
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Community Snapshot
   Does your community have a “hidden gem,” a special 
“did you know” fact that you would like other North Dakota 
tourism partners to know about? Have your community 
showcased through the tourism newsletter. Each month, 
a community snapshot will be featured. This month’s 
Community Snapshot is Washburn.

   Washburn was founded on Nov. 1, 1882, by “King John” 
Satterlund and became the county seat in 1883 with mostly 
Norwegian and German ethnic ancestry.
  The top five industries include Great River Energy, Falkirk 
Mine, RDO Equipment Company/John Deere, Industrial 
Lubricant and the Lewis & Clark Interpretive Center and Fort 
Mandan   
   Hidden Gems: Riverside Park along the Missouri River with 
the Sioux Ferry boat dock, fishing pier and children’s play 
area ... McLean County Historical Society Museum ... Henry 
Lorentzen Western Art Gallery ... Lewis and Clark Interpretive 
Center ... Fort Mandan State Historic Site, the reconstructed 
winter home of Lewis and Clark expedition in 1804-1805. 
  Did you know? Cross Ranch State Park, Audubon 
National Wildlife Refuge, Knife River Indian Village (home 
to Sakakawea), Fort Clark State Historical Site and Lake 
Sakakawea are within a 20-mile radius of Washburn.  
   Personalities: Tom Neary created the Lewis, Clark and 
Chief Sheheke sculptures at the Lewis and Clark Interpretive 
Center and many other metal works of art in the area, 
including an eagle in Bismarck, Misty the Mermaid, Riverdale, 
Seaman the Dog, Fort Mandan in Washburn, Rusty the Turtle, 
Turtle Lake, Kenmare Geese... Bruce Peterson was a NASA 
test pilot and made his first Paresev research flight on March 
14, 1962. He flew a wide variety of airplanes, helicopters and 
sailplanes. ... Homer N. Wallin was a World War II-era vice-
admiral in the U. S. Navy. ... Clinton J. Hill is a former United 
States Secret Service agent assigned to First Lady Jacqueline 
Kennedy. Hill ran to and leaped onto the back of the car to 
assist the President and First Lady following the shooting in 
Dallas.   
   Special Events: First Lutheran Church Annual Lutefisk 
Supper, October ... Dollars for Scholors Annual Dinner and 
Dance, February ... Lewis and Clark Riverboat Days, June.
   For more information on special events and fun in 
Washburn, please contact Joan Zimmerman at the city of 
Washburn at 701-462-8558 of visit www.washburnnd.com.
   To have your community highlighted in the Tourism 
newsletter, contact Deanne Felchle at 701-328-2502 or 
dfelchle@nd.gov.

In the News
(Go to the links below each item 
for a complete news release)

North Dakota Tourism in the 
news in July
July 5: As July rolls on, folks 
find any number of ways to 
enjoy the outdoors, from concerts to trail races to picnics. 
Take advantage of the summertime fun. http://www.ndtour-
ism.com/news/news-releases/detail.asp?newsID=502
July 11: What’s more red, white and blue than a state fair? 
The North Dakota State Fair is back and better than ever 
with concerts, contests and the greatest fair fare. Fargo and 
Grand Forks host blues events and the Red River is the site 
of fishing tournaments. http://www.ndtourism.com/news/
news-releases/detail.asp?newsID=503
July 25: North Dakota’s tourism continues to grow across 
the state. Several new hotels and attractions have opened 
giving visitors more options for places to stay and things 
to do in North Dakota. http://www.ndtourism.com/news/
news-releases/detail.asp?newsID=504
July 27: North Dakota’s tourism entities have until August 
31 to apply for marketing and event match grants from the 
North Dakota Department of Commerce Tourism Division. 
http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=505
July 30: North Dakota Tourism staff are hitting the road in 
July to work at several high-traffic visitor areas throughout 
the state, as well as at new sites in oil-impacted areas.
http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=506
July 30: There’s no such thing as dog days of August in 
North Dakota. The weather is hot but the activities are hot-
ter. http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=507

July 2012

Ways to keep up-to-date with the travel industry
   Looking for ways to stay up to date with North Dakota Tourism 
and the U.S. travel industry? Here are some ideas:
   1. Travel Industry Newsletter – Online at http://www.ndtourism.
com/smartmail/newsletter/ and provided to subscribers by 
emailing Tricia Miller at tamiller@nd.gov.
   2. RSS feeds of news releases – Sign up at: http://www.
ndtourism.com/news/news-releases/
   3. North Dakota Travel Industry on Facebook: https://
www.facebook.com/pages/North-Dakota-Travel-
Industry/255770461102159
   4. U.S. Travel Association on Facebook: https://www.facebook.
com/U.S.TravelAssociation
   5. U.S. Travel reports and forecasts – Subscribe at: http://www.
ustravel.org/research/travel-industry-forecasts
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Mobile use during travel grows
  Destination Analysts has released their free bi-annual 
The State of the American Traveler report (http://
destinationanalysts.com/SATS/SATSJuly2012.pdf) and travel 
information consumption takes center stage. Nationwide survey 
respondents reported that 41% are using mobile phones to 
access travel information now, nearly 13% more than visiting 
DMO websites. Destination Analysts break down how mobile 
devices were used and when. The findings appear above.

2013 tourism grant deadlines nearing
   North Dakota’s tourism entities have until August 31 to apply 
for marketing and event match grants from the North Dakota 
Department of Commerce Tourism Division. 
   North Dakota Tourism Director Sara Otte Coleman says these 
grants are important to not only the tourism industry partners 
who receive the funds, but to the state's tourism industry as a 
whole. "These funds allow tourism entities to promote an event or 
develop marketing materials.”
   North Dakota Tourism directly sponsors two grants programs 
that provide a maximum of $5,000 in matching funds for 
promotion of regional events and for specific tourism marketing 
plans.

Events Grant Program 
   The Events Grant Program provides funds to communities 
and event promoters wanting to regionally promote their 2013 
tourism-related event. Qualifications include:
n Must be two or more days in length.
n Must be an annual event (no centennial celebrations, etc.).
n Must be a unique event (e.g., no Fourth of July, Labor Day, etc., 
celebrations).
n Must have visitor appeal and growth potential.

Marketing Grant Program
   The Marketing Grant Program provides funds to develop 
marketing materials to promote an experience, activity or place 
unique to North Dakota. Qualifications include:
n At least 75 percent of marketing activities resulting from 
the grant must be promotional, focused on providing travel 
information.
n Communication must focus on illustrating unique North Dakota 
experiences in support of the state’s tourism branding, “North 
Dakota Legendary,” to maximize brand equity.
n Must demonstrate partnerships and regional collaboration in 
the promotional effort. Applications that package or cross-sell 
tourism experiences, education vacations and new technology-
based marketing programs will be scored higher.

   Applications for both the Events and Marketing Grant Programs 
must be received by August 31, 2012.  Recipients of approved 
grants will receive 25 percent of the grant money within 90 days. 
The remaining 75 percent will be paid following the event or 
completed marketing project. 
   Grant applications are available at www.ndtourism.com/
industry/ndtourism-grants.com. 
For more information on tourism grants, contact Dean Ihla with 
North Dakota Tourism at 701-328-3505 or dihla@nd.gov. 

Travel Guide reminder
   Work on the 2013 Travel Guide and Hunting & Fishing Guide 
has begun! Interested advertisers should contact Clark Van Horn 
at North Dakota Living – the official advertising vendor for both 
guides – cvanhorn@ndarec.com. Make sure that your business 
listing is current and correct by using the free Partner Access tool 
at https://www.ndtourism.com/industry/partner-access/. Listings 
on NDtourism.com are free and also help feed e-marketing 
efforts. In order for 2013 events to make the Travel Guide, events 
must be entered into Partner Access by September 20.

UMCVB to be held in North Dakota
   The Upper Midwest Convention and Visitors Bureau Conference 

will be in Minot this 
year – providing a 
great opportunity 
for networking with 
regional peers 
while staying 
close to home.  

Conference presenters include some North Dakota favorites 
like Bill Geist and Berkley Young. The conference takes place 
September 9-11 at the Holiday Inn Riverside in Minot.  Go online 
for the complete agenda: http://umcvbfallconference.com/save-
the-date/.  

Q Which of the 
following do 
you specifically 
do using 
your mobile 
device?*

(Select all that apply)

*Asked only of 
those using mobile 
phone/PDA to 
access travel 
information

Find restaurant information      55.0%
Check weather       52.3%
Look at maps       42.9%
Find hotel information       41.4%
Use a GPS-related app for directions      40.0%
Find shipping information      34.9%
Find sightseeing/attraction info      26.6%
Check into a flight       19.6%
Check into a hotel       11.4%
Get a mobile boarding pass      10.9%
Research public transportation      10.7%
Check out of a hotel        9.0%
Use destination-specific app 
for travel information        8.2%
Buy tickets           7.7%
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The Press Run: Featuring North DakotaThe Press Run: Featuring North Dakota
North Dakota in the news: Second quarter 2012

 Home and Away: The Show on the Road
 Bird Watcher’s Digest: Ten Junes on the Prairie
 Midwest Living: New Frontiers, Devils Run, Turkey Barbecue, Pekin Days
 Group Tour Magazine: Rollings Down the Road
 Prairie Business Magazine: Creating and Sustaining Regional Destinations
 Huffington Post: Most Overlooked Attractions - TRNP
 Gear Junkie: Father of Gear Junkie, age 63, bikes 96 miles through Badlands
 Canadian Traveller: North Dakota Travel Update
 Midwest Living: North Dakota Highlights
 Western Group Tour: Pride of Bismarck
 American Journal: Enchanted Highway
 Time Magazine: America’s 11 most endangered historic  places
 AAA Living: Cowboy Up!, New Shape of Camping
 North Dakota Horizons Magazine: Community Input Key to Heritage Center
    Interpretive Center

The USTA’s ESTO approaching
   (ESTO) is the ONLY national forum where tourism destination 
professionals at the state, regional and local level get critical 
tools, tips and information to help them better market and grow 
their destinations. Destination professionals attend ESTO to:
n Benchmark
n Share best practices
n Learn new business 
tools/techniques
n Hear latest trends
n Develop leadership skills
n Identify solutions to 
common issues
n Shorten learning curve
n An annual highlight of 
ESTO is the presentation of U.S. Travel's Destiny Awards, Mercury 
Awards, the State Tourism Director of the Year Award, and our 
newest recognition - the DMO Rising Star.
For more information about ESTO, contact U.S. Travel's National 
Councils Department at esto@ustravel.org or call 202-408-8422.

What’s new in your neighborhood?
   North Dakota Tourism would like to hear about the “New” 
accommodations and attractions in your area. We will be 
showcasing these items along with any additions or expansions 
to existing attractions in upcoming PR efforts. The next target 
date is August 15, so if you have something that just opened or 
will be open by that date, be sure to share it with Kim Schmidt at 
ksschmidt@nd.gov.

CenStates Conference Presents Regional Research
   Register now for the 2012 CenStates TTRA Conference 
September 26-27 in Hamilton County, Ind.  This conference brings 
together travel professionals in research and marketing from 14 
states for networking, planning and development. 
http://events.r20.constantcontact.com/register/event?oeidk=a0
7e62p0l26fb9097c6&llr=so7df8bab

   Keynote speaker Peter Yesawich will 
be discussing tourism trends. As vice 
chairman of MMGY Global, Yesawich is 
regarded as one of the most respected 
and insightful sources on emerging 
trends, preferences and intentions of 
American travelers, and is co-author of 

the widely acclaimed Portrait of American Travelers(SM).
   Additional topics include Marketing to International Travelers, 
Culinary Tourism, Rapid Fire Research, Best Practices for Deeper 
Insights, the Art of Research, Asset Inventory and Management, 
Mobile Metrics and Measuring via Social Media.
   Learn more and register for the conference at www.
CenStatesTTRA.org. Accommodations are available at the 
host hotel, the Renaissance Indianapolis North Hotel, in 
Hamilton County. http://www.marriott.com/hotels/travel/indbr-
renaissance-indianapolis-north-hotel/
   Registration is $190 for CenStates members and $215 for non-
members.

Mark the calendar for October 11
   North Dakota Tourism will host its annual Stakeholders Meeting 
on Thursday, October 11, at Century Center in Bismarck. This 
meeting will introduce the marketing strategies for promoting 
and advertising North Dakota in 2013, along with cooperative 
marketing opportunities at shows and in media. There is no 
charge to participate and all travel-related businesses and 
organizations in North Dakota are invited to participate as 
Tourism Division staff discusses strategies for the new year.  
Additional information on the Stakeholders Meeting will be sent 
via email. RSVP with Tammy Backhaus at tbackhaus@nd.gov.  


