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“Arrive a guest.
Leave a Legend.” 

• Travelers are reminded they
    can access a digital North Dakota
    Department of Transportation travel
    information map at www.dot.nd.gov/   
    travel-info-v2/. Check out the
    conditions before heading out.
• Bulk shipments of North Dakota
    Travel Guides, Hunting and Fishing
    Guides and state maps are available
    at no cost to travel and tourism
    partners. Requests should be sent to
    Jessica Fretty at jfretty@nd.gov.

Hotels opened in December
Econo Lodge – Minot 
Noble Inn – Minot
Best Western Plus – Williston
Savannah Inn & Suites - Dickinson

Travel
Update Marketing materials unveiled

   North Dakota Tourism has unveiled its 
2013 marketing materials. The 2013 
Travel Guide and Hunting & Fishing Guide 
are some of the tools North Dakota 
Tourism will use to help travelers plan 
their visits to North Dakota. All materials 
are consistent with the “Arrive a Guest. 
Leave a Legend.” campaign North Dakota 
Tourism launched in 2012.
   “For over a decade we have been 
aggressively marketing North Dakota as 
a great place to live, work and play, and 
our efforts continue to show impressive 
results,” Governor Jack Dalrymple said. 
“Tourism is an important contributor 
to North Dakota’s growing economy 
and continues to provide exciting 
opportunities for our citizens and our 
state.”
   Tourism Director Sara Otte Coleman 
said the printed pieces are valuable 
resources that help attract and retain 
visitors. “Our guides continue to be an 
essential component for travelers coming 
to North Dakota,” she said.
   Because of the increasing demand, 
340,000 travel guides were printed for 
2013, up from 335,000 in 2012. In 
addition to the printed pieces, North 
Dakota’s online presence continues 
to be an important tool. Visits to the 
digital travel guide grew 584% in 2012 
and mobile views increased 40 times 
from 2011 to 2012. The Hunting & 
Fishing Guide also became available 
online in 2012. The 2013-14 State 
Map also was unveiled. The map is a 
cooperative effort between North Dakota 
Department of Transportation and North 
Dakota Tourism. The state printed 1.2 
million maps which will be available for 
distribution January 15.

Research shows
marketing packs a punch

   According to researchers 
at Longwoods International, 
North Dakota Tourism is 
getting a great return on its 
marketing  investment. See 
Page 2 for details.

   Governor Jack Dalrymple delivered 
his state of the state address to a 
joint session of the 63rd Legislature 
on Tuesday. The speech highlighted 
the progress the state has made the 
past two years and achievements in 
some industries, including tourism. The 
state tourism branding campaign,  new 
advertising impact research and the story 
of the Black Leg Ranch’s expansion were 
all included. Go to http://governor.nd.gov/
events/2013-state-state-address or http://
www.youtube.com/watch?feature=player_
embedded&v=Vm6yNM2Tv3Q# to see the 
entire speech.

Governor  features Tourism
growth in state of the state

Tourism

Communities
Better

Makes

   Tourism Day at the Legislature 
is January 15 at the State Capitol. 
Industry representatives will have a 
chance to visit with lawmakers from 
7:30-11:30 a.m. The event, entitled 
Tourism Makes Communities Better, 
is a way to show support for Senate 
Bill 2018, the appropriations bill 
before the legislature. The day will 
begin with a made-to-order omelet 
breakfast in the Great Hall.



January 2013North Dakota Tourism Division

NDtourism.comSara Otte Coleman, Director 800-435-5663

ND Tourism Digital Analytics
Digital Unique Audience

Website Analytics
(Unique visitors and mobile site visits)
Digital Travel/Hunt and Fish Guides
(Unique visits)
Additional Tourism Sites
(NorthDakotaLegendary.com,
LegendaryND.com)
Twitter Audience
(Reach)
Facebook Audience
(Organic Reach/Unique)
E-Newsletter Audience
(Total sends)
YouTube Audience
(Unique Visitors)
Flickr
(Members)

Total Digital Unique Audience

85,827

3,968

112

1,025,151

166,179

26,849

96,274

403

1,404,763

Tourism Inquiries: Includes lead fulfillment
and pages printed from website        9,269

4th Quarter Digital
Unique Audience

Digital Impressions

Website Analytics
(Page views and mobile site visits)
Digital Travel/Hunt and Fish Guides
(Page views)
Additional Tourism Sites
(NorthDakotaLegendary.com,
LegendaryND.com)
Twitter Audience
(Impressions)
Facebook Audience
(Organic Impressions)
E-Newsletter Audience
(Total e-mail audience)
YouTube Audience
(Total views)
Wordpress Blog
(Monthly views)

Total Digital Unique Audience

321,461

40,842

136

5,799,166

767,162

26,849

4,488

11,311

6,971,415

4th Quarter
Impressions

Budget hearing 
   The Department of Commerce 
budget appropriation (SB2018), 
which includes funding of the 
Tourism Division, will be heard 
by the Senate Appropriations 
Committee on Friday, January 
18, from 8:30-11:45 a.m. in the 
Harvest Room at the State Capitol.

Research is rolling in
   How is the North Dakota travel industry doing? According to 
researchers, it’s doing very well. North Dakota Tourism recently 
received a topline report on the 2012 advertising effectiveness 
research (ROI) and additional reports on economic impact, and 
visitor studies are expected soon. The full reports will be posted in 
the coming weeks in the Industry section of NDtourism.com. Some 
notable results:

Advertising Effectiveness: 2012 Campaign
• Every $1 spent advertising North Dakota returned $119 in
    incremental visitor spending
• Every $1 spent advertising North Dakota returned $9 in visitor-paid
    taxes
• Advertising-generated visitor spending totaled $231.6 million
• Advertising generated 1.4 million trips to North Dakota
• Advertising’s impact on North Dakota’s overall image generated
    its highest performance to-date – with 50% of both regional U.S.
    and Canadian travelers calling North Dakota “a place I’d really
    enjoy visiting.”

   The Tourism Division has also received brief reports from Statistics 
Canada and North Dakota State University. These are non-contracted 
studies on Canadian travel to the U.S. and the economic base of the 
state.
• According to the National Travel Survey conducted by Statistics
   Canada, North Dakota is the 10th most visited U.S. state by
   Canadians. In 2011, Canadians spent 1.5 million nights in ND (an
   11% increase over 2010) and spent more than $242 million.
• North Dakota State University reports that non-resident spending in
    North Dakota totaled $4.8 billion in 2011, making tourism the
    third-largest industry in the state.
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Community Snapshot

   Discover hidden gems, personalities, facts and special 
events in our North Dakota communities. Each month, a 
new community will be featured with fun-filled highlights 
that can be easily added to an itinerary. This month’s 
Community Snapshot is Scranton.
   Scranton is located in Bowman County in southwest North 
Dakota. Its close neighbors are the communities of Bowman, 
Gascoyne and Reeder. Scranton Township shared the name 
with Scranton, Penn., and both communities were the hub of 
coal mining districts. Scranton was founded in 1907 along 
the Milwaukee Road Transcontinental rail line. It became a 
village in 1909 and incorporated into a city in 1937. Its top 
employers include the city of Scranton and Scranton Equity 
Exchange, which includes the Super Value Store, truck stop 
and gas station. 
   Hidden Gems: Take your best shots on the par-34 Scranton 
Golf Course, located on the west edge of town and offering 
nine holes covering 2,300 yards. 
   Did you know: The communities of Scranton and Bowman 
work together and will be holding the 31st annual Yesterday’s 
Farmers Threshing Bee in September, 2013. The club has 
more than 80 members from the tri-state area and was 
started to introduce the younger generation to the farming 
traditions of the older generation. 
   Personalities: Scranton native Warren Christopher went 
on to be the Deputy Attorney General for President Lyndon B. 
Johnson, the Deputy Secretary of State for President Jimmy 
Carter and the Secretary of State for President Bill Clinton. He 
received the Presidential Medal of Freedom. He was involved 
in the negotiations to release 52 American hostages in Iran. 
   Special Events: May 2013 includes the Creative Memories 
National Scrapbooking Day event; June offers Burgers in 
the Park every Wednesday of the month and the State High 
School Finals Rodeo, June 14-16; July events include working 
with the community of Bowman to host the Dakota Territory 
Collectors Club Car Show and Bowman County Fair, July 11-
14. 
   For more information on special events and fun in Scranton, 
please visit the web site www.scranton-nd.com or call the
City Auditor at 701-275-6332.  
   To have your community highlighted in the tourism 
newsletter, please contact Deanne Cunningham at 701-328-
2502 or e-mail: decunningham@nd.gov to receive your form.

Cooperative deadline extended
   The deadline for 2013 cooperative advertising commitments 
has been extended to January 15. The programs being offered for 
partner advertising in the upcoming year are detailed in the 2013 
Media Plan, available online at www.ndtourism.com/industry/
references/media-plan/.
   While several co-op options are full for the upcoming year, there 
are a few spots remaining in newspaper inserts, digital marketing 
and e-mail programs. Please consider these options to expand 
your business voice and traffic while motivating travel to North 
Dakota.
Newspaper Inserts
• Spring - three partners needed - $500
• Fall – four partners needed - $500
• Summer - one ½-page ad or two ¼-page ads – $3,500 or
   $4,500
Digital Marketing
• Spongecell out-of-state, rich-media online ads – four partners
    needed - $1,200
• Spongecell in-state, rich-media online ads – five partners
    needed - $2,500
• Centro out-of-state, geo- and audience targeted online ads – six
    partners needed - $2,800
• Sojern online and boarding pass advertising available - $5,900
    per partner
Cooperative E-mail 
• Family Fun – four deployments reaching 40,000 impressions –
    two partners needed - $500
• Golf – four deployments reaching 60,000 impressions – one
    partner needed - $750
• Canadian Travelers – five deployments reaching 275,000
    impressions – one partner needed - $2,400

In the News
(Go to the links below each item for 
a complete news release)

North Dakota Tourism in the 
news in December

December 18: North
Dakota’s adventures and legendary attractions continue 
drawing international travelers, according to Fred Walker, 
international travel marketing manager with the North 
Dakota Department of Commerce Tourism Division.
http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=532
December 27: Skiers, snowmobilers, ice anglers take heart. 
Winter has arrived – so start playing. Downhill ski areas are 
open, cross-country ski and snowmobile trails are being 
prepped and northern pike are waiting just under the ice. 
http://www.ndtourism.com/news/news-releases/detail.
asp?newsID=533 

December 2012
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Coupons
used on
Social
Media
 
   Smart shoppers 
use coupons in their 
everyday life - from 
buying a dozen eggs 
and a jar of mayo 
to pizza specials 
to the latest gadgets at discount stores. Coupons are a great way to 
draw people in, so why aren’t more people posting coupons on social 
media?
   Well, they are. Websites are springing up daily offering coupons in 

your area simply by “liking” 
their social media page.
   The Theodore Roosevelt 
Medora Foundation is 
galloping along on the social 
media horse. At left, see how 
the TRMF offered a coupon 
on Facebook promoting a 
discounted room rate. 
   Marketing surveys indicate 
that people are willing to “like” 
a page if it saves them 25% 
or more in goods or services. 
And there are other numbers 
to chew on.
   The website www.prdaily.
com reports that 28% of 
consumers will share deals 
they receive through social 
media. That can reach a lot 
more people in a short period 
of time than word-of-mouth.
   Among Twitter users, 17% 

will tweet or retweet a deal that saves them 25% or more. So you’ll 
probably have to offer more than a free glass of water.
   And 12% of consumers have looked for deals on social media sites 
using smartphones. If you aren’t using social media to promote your 
business, your competition might be.
   So tweet, post and share those deals. Offer discounts and get them 
out there. The social media world awaits.
   For more information on social media statistics, go to http://visual.
ly/100-social-networking-statistics-facts-2012

Tech Talk
Each month, the 
Tourism Division 
newsletter will feature technology tips 
or best practices for utilizing new tools 
and Web 2.0. Please share your 
success stories, or your questions and 
suggestions via e-mail to
hlemoine@nd.gov.

North Dakota Business magazine story
   The January 2013 edition of North Dakota Business magazine 
features a story on the growth of tourism in the state and how 
tourism leaders are dealing with issues facing them now and in 
the future. Go to http://ndakotabusiness.com/2013/01/industry-
focus-tourism/ to read the entire story.

North Dakota Travel Industry Conference
   Join the Destination Marketing Association of North Dakota and 
the North Dakota Tourism Division for a fun and informative 2013 
Travel Industry Conference, 
April 15-17, at the Alerus 
Center in Grand Forks. The 
agenda includes valuable 
sessions on how to leave 
a lucrative impression on 
your customers, branding 
in the social media age, hospitality, sports marketing, convention 
sales, volunteer recruiting and much more.
   Keynote speakers include:
• B. Joseph Pine – an expert on marketing through all the noise of
   digital technology and diversified audience in today’s
   “Experience Economy”
• Dave Carroll – the musician behind “United Breaks Guitars” and
    popular customer service speaker
• Jacquie Evans – an expert on heritage tourism development

   Registration is now open online. User name is 2013NDTIC 
and password is tourism. These are case and space sensitive. 
Information about scholarships and sponsorship opportunities are 
available there as well.
    A block of rooms has been set aside at the Canad Inns 
Destination Center, which is attached to the Alerus Center. They 
are offering a rate of $99/night plus tax. Reservations may be 
made by calling 701-772-8404 or 888.332.2623 and provide the 
group block number (267537).
   Nominations are also being accepted for the Governor's 
Awards for Tourism. Nomination forms may be found here: www.
ndtourism.com/industry/travel-industry-conference/governors-
award-nomination/
   There is still time to win a free conference registration and 
complimentary hotel stay sponsored by the Greater Grand Forks 
Convention & Visitors Bureau. Go to www.visitgrandforks.com/
stay and fill out name and contact information. The winner will be 
announced February 4.
    See you at the conference!

Carrol              Pine       Evans

Travel Industry
C O N F E R E N C E

April 15-17, 2013 * Grand Forks, ND

http://www.strategichorizons.com/joePine.html
http://www.davecarrollmusic.com/
http://www.heritagetourismdevelopment.com/#

